AGENDA
SPECIAL JOINT MEETING
BANNING CITY COUNCIL AND
BANNING PLANNING COMMISSION
CITY OF BANNING
BANNING, CALIFORNIA

September 22, 2015 Banning Civic Center
3:00 p.m. Council Chambers

99 E. Ramsey St.

I CALL TO ORDER
. Roll Call - Councilmembers Miller, Moyer, Peterson, Welch, Mayor Franklin
- Commissioners Briant, Ellis, Krick, Price, Chairman Shaw

IL. STUDY SESSION ITEM

1. Economic Development — Billboards or Outdoor Advertising
1S o ot v e e 1

11I.  ADJOURNMENT

Pursuant to amended Government Code Section 54957.5(b) staff reports and other public records related fo open
session agenda items are available at City Hall, 99 E. Ramsey St., at the office of the City Clerk during regular
business hours, Monday through Thursday, 8 am. to 5 p.m.

The City of Banning promotes and supports a high quality of life that ensures a safe
and friendly environment, fosters new opportunities and provides responsive,
Jair treatment fo ail and is the pride of its citizens




NOTICE: Any member of the public may address this meeting of the Mayor and Council on any item
appearing on the agenda by approaching the microphone in the Council Chambers and asking to be recognized,
either before the item about which the member desires to speak is called, or at any time during consideration of the
item. A five-minute limitation shall apply to each member of the public, unless such time is extended by the
Mayor. No member of the public shall be permitted to “share” his/her five minutes with any other member of the
public.

Any member of the public may address this meeting of the Mayor and Council on any item which does not appear
on the agenda, but is of interest to the general public and is an item upon which the Mayor and Council may act,
A five-minute limitation shall apply to each member of the public, unless such time is extended by the Mayor. No
member of the public shall be permitted to “share” his/her five minutes with any other member of the public. The
Mayor and Council will in most instances refer items of discussion which do not appear on the agenda to staff for
appropriate action or direct that the item be placed on a future agenda of the Mayor and Council. However, no
other action sbhall be taken, nor discussion held by the Mayor and Council on any item which does not appear on
the agenda, unless the action is otherwise authorized in accordance with the provisions of subdivision (b) of
Section 54954.2 of the Government Code.

In compliance with the Americans with Disabilities Act, if you need special assistance to participate in this
meeting, please contact the City Clerk's Office (951) 922-3102. Naotification 48 hours prior to the meeting will
enable the City to make reasonable arrangements to ensure accessibility to this meeting. [28 CFR 35.02-35.104
ADA Tile IIj




DATH: September 22, 2015

TEO: City Council Members and Planning Commission Members
FROM: Brian Guillot, Acting Community Development Director

SUBJECT: Economic Development
Billboavds er Outdeor Advertising Signs

STAFF RECOMMENDATION:

That the City Council and Planning Commission provide policy direction to staff regarding
billboards or outdoor advertising signs:

1. Amend the sign regulations to allow the relocation of existing billboards or outdoor
advertising signs through approval of a relocation agreement by City Council.

No action is recommended at this time.

JUSTIFICATION:

The construction of new billboards is prohibited by the current sign regulations. At times, the
City receives requests to relocate existing billboards because the owner of the parcel would like
to develop the property with another use, for example a retail store, and the billboard is in the
way of the new development. In order to accommodate both businesses (the retail store and
advertising company billboard) it is necessary to amend the sign regulations to allow relocation
agreements,

It is a policy of the State of California to encourage relocation agreements which allow
development in a planned manner without expenditure of public funds while allowing the
continued maintenance of private investment and a medium of public communicaticn. Cities are
specifically empowered to enter into relocation agreements on whatever terms are agreeable to
the display owner and the city and to adopt ordinances or resolutions providing for the relocation
of displays.



BACKGROUND AND DESCRIPTION:

The City of Banning is bisected by Interstate 10 (I-10) from east to west and has over five miles
of frontage along the freeway. Traffic counts prepared by Calirans showed that for the year 2009
on average as many as 147,000 vehicles per day travel the interstate. The number of vehicles
traveling the interstate is an opportunity for businesses located along this transportation corridor
to capture motorist’s attention to exit the freeway to shop, eat at restaurants, or stay at hotels in
the City of Banning. However, that opportunity needs to be balanced with scenic values and/or
aesthetics, and the health, safety, and welfare of the community as it relates to billboards or
outdoor advertising signs. Over the years, different sign regulations have been adopted resulting
in a mix of billboards, pole signs, and other advertising devices.

The need for this balance is identified by the different Goals and Policies in the City’s General
Plan as follows:

Economic Development Policy 6 states “Encourage and facilitate highway-serving
commercial development at appropriate Interstate-10 interchanges within the City
limits” (GP p. HI-43).

While the subject of scenic vistas and aesthetics are not part of the goals or policies of the
adopted General Plan for the City of Banning, these subjects are important to the community
as they may define or identify particular parts of a community; and, be used by individuals in
the decision making process for locating homes and/or businesses within the city. Billboards
or outdoor advertising signs contribute litfle towards enhancing the scenic qualities and
scenic vistas (aesthetic values) of the community. Therefore, sign regulations serve the need
to limit billboards or outdoor advertising signs in order to enhance this valuable community
asset,

Billboards or outdoor advertising signs

There are approximately 45 billboards located along the interstate, 39 of which are double-faced
and 6 that are single-faced. The City adopted an updated “Zoning Ordinance” in January 2006
that prohibits the installation of new billboards (BMC Section 17.36.060D). Prior to that update,
the City’s regulations also prohibited billboards. However, a few billboard installations were
permitted through approval of a conditional use permit and a variance. The existing billboards
are considered Iegal non-conforming and may not be upgraded under the present non-conforming
_policy of the “Zoning Ordinance” (BMC Chapter 17.88).

Also, State of California regulations prohibit the placement of billboards adjacent to a designated
“scenic highway” or “landscaped freeway” (see Aitachment 2 — Outdoor Advertising Act,
Sections 5440 and 5440.1). Please note that I-10 through the pass area is eligible as a state
scenic highway; however, it is not officially designated as such at this time. Highway 243 from
the City of Banning city limits to Highway 74 is designated as a scenic highway. Portions of I-
10 in the City of Banning are designated as a “landscaped freeway” (see Attachment 6 for
locations).




Adgpted Regulations

J,CC

The City Council adopied ihe present “Zoning Ordinance” in january 2006 that included Chapier
17.36 sign regulations, The sign portion of the ordinance prohibits new billboards or outdcor
advertising sigiis. Sigils used to advertise a commiercial or industiial busiuess are permitted only
as a monument sign limited to 8 feet in height; or, a wall siga that 1s mounted on the building
wall; and, freeway oriented signs ave allowed through approval of a Conditional Use Permit by
Pianning Commission,

On April 25, 2011, a similar study session was conducted that resulfed 1n the adophion of the
freeway oriented sign regulations. For that study session a telephone survey was conducted to
obtain a general idea of how other local agencies are regulating digital billboards and is included
with this report (see Attachment 7). Please keep in mind that the information provided i this
survey is not comprehensive.

ISSUES AND OPPORTUNITIES

A number of cities in Southern California have taken advantage of a state law that allows a city
to enter into a relocation agreement with billboard advertisers (see Attachment 2, Section 5412).

Options
Staff is recommending the following options for revising the sign portion of the “Zoning

Ordinance” in order to provide incentives that meet the needs of both the community and the
cconomic interests of those involved with this issuc. The options are listed as follows:

Option 1 — Do nothing. (see Attachment 3 for the existing sign regulations).
Option 2 — Amend the existing sign regulations with the following incentives.

e Allow no new billboard installations; however, upgrades of an existing billboard
subject to a billboard relocation agreement that would require the removal of existing
billboards in exchange for the construction of a digital technology billboard. This
option would include design requirements to be approved by City Council in the
relocation agreement.

e Possible design requirements:

1. Relocated billboards shall not be permitted in the Downtown Commer01a1 or
any residential zoning district.

2. Billboards shall not be permitted within 750 feet of any existing residential
use.

3. No billboards or digital advertising displays shall depict or simulate any
motion or video; and, a photometric sensor shall be required that adjusts the
display brighiness to balance with the ambient lighting

4. Every billboard relocation agreement shall require that a minimum of two (2)
existing billboards be removed for one billboard relocation.




This new technology is giving advertisers the nnparalleled ability to change their ad messages
quickly and efficiently. Many advertisers offer the digital billboards for public service
announcenents and for comimunity information. This could include safety alerts such as thosc
issued by the State of California in connection with Amber alerts; and, publicizing local eventis
like Stagecoach Days. Lamar Outdoor Advertising has provided a letter to the City highlighting

their position regarding proposed changes to the City’s sign regulations (see Attachment 8).

An example of a newly constructed digital billboard is shown in Attachment 5 of this report. It
is located in San Bernardino along Interstate 10. Notice that the sign includes an architectural
base that enhances the appearance of the installation.

Digital billboards are updated electronically through a variety of methods. Some are networked
together, most are operated remotely, and all of them can be updated quickly, sometimes with
just the click of a computer mouse. A major concern with digital billboards is the brightness of
the electronic displays. Cuwrrent technology permits the automatic adjustment of the display to
balance the brightness with the available ambient light at any given time.

Issues

It is strongly recommended that guidelines be developed to determine under what non-subjective
circumstances relocation agreements should be entered into. The following items are listed for
consideration:

1. Include a provision that Caltrans must approve the new location.

2. Include a provision that the relocated billboard must comply with all applicable state' and
federal” laws relating to outdoor advertising signs near scenic or landscaped highways.

3. Include timme, place, and manner specifications for the relocated billboards, and limit the
speed at which messages can change.

4, Ttis also recommended that limitations are placed on how bright the display may be.
5. Clarify where the billboards can be placed.

This relates to no. 1, above. We should include objective time, place, and manner specifications
regarding the relocated billboards beyond what is proposed. Size, construction, placement,
maximum height from grade, maximum dimensions, distance requirements from each other and
frem residential properties, and anything else relevant to location.

!The Outdoor Advertising Act, codified as Section 5200 et seq. of the California Business & Professions Code.

? The federal Highway Reautification Act, codified as Section 131 of Title 23 of the United States Code, and Part 750
of Title 23 of the Code of Federal Regulations.




6. Digital billboards are exponentially more valuable than reeular billboards,

Digital billboards, when they replace off-site advertising stiuctures, become exponentially more
valuable. Traditional billboards rent by the week or month, Digiial billboards rent by increments
of minutes, often seconds. Thus, any time that a city wants to remove a billboard by eminent
domain, the cost of doing so will be significant, if not prohibitive. Amortization provisions in the
municipal code are unenforceable, based on Section 5412; however, any amortization provisions
entered into as part of the relocation agreement ave valid, at Jeast under the Outdoor Advertising
Act.

At this time, there is not enough evidence to determine whether electronic billboards are
dangerously distracting to drivers. This is from the Federal Highway Administration:

In summary, from the perspective of strict statistical hypothesis testing, the present
literature review is inconclusive with regard to demonstrating a possible relationship
between driver safety and [Commercial Electronic Variable Message Signs] exposure.
From this perspective, the more siringent restrictions on the placement of billboards
Jound in other couniries might be regarded as a conservative precautionary measure,
erving on the side of protecting public health from a possible but unproven threat and not
as a response to an established driving safety hazard, That is not to say that such a
conservative approach is inappropriate, but it should be acknowledged as such.

Section 2.7.1, The Possible Effects of Commercial Electronic Variable Message Signs (CEVMS) on Driver Attention and
Distraction, Federal Highway Administration, Updated September 5, 2014,
{http://www.fhwa.dot.gov/real_estate/oac/possible effects/cevms00,.cfm).




APPROVED BY: RECOMMENDED BY:

M\.\\\ | .:
/{&g/ﬁ / - I
Dean-Martin o

Brian Guillot
Interim City Manager Acting Community Development Director

Attachments:

Proposed Amendments to the Sign Regulations

Copy of Outdoor Advertising Act - State of California
Copy of Chapter 17.36 sign regulations

Sample Relocation Agreement — City of Corona
Photograph of existing digital billboard in San Bemardino
Designated as a “landscaped freeway™ list

Telephone survey of digital billboard regulations -

Lamar letter dated May 4, 2015

City Attorney Comumnents
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(Proposed Amendments to the Sign Regulations)




Proposed Amendments to Chapter 17.36 “Sign Regulations” of the Zoning Ordinance
related to billboards or outdooyr advertising signs

Amend Section 17.36.030 Definitions by adding the following:
“Billboard. See outdoor advertising sign.

Electronic message center means a sign having the capability of presenting variable advertising
message displays by projecting an electronically controlled light pattern against a contrasting
background, and which can be programmed to change such message display periodically. An
electronic message center is neither an animated sign nor a simulated motion sign.

Outdeor advertising sign (Billboards) means any sign with a commercial or non-commercial
message, other than a directional sign, which directs attention to a business, commodity, service
or entertainment conducted, sold or offered elsewhere than upon the premises where the sign is
located, or to which it is affixed. Said definition shall not include subdivision or tract signs (see
Section 17.36.080), political signs, signage affiliated with solar powered electric vehicle
charging stations, or signs installed pursuant to a city sign program.

Pylon sign. A freestanding sign that is permanently supported by one or more uprights, braces,
or poles, or other similar structural components that are architecturally compatible with the main
structure of the site.

Relocated billboard. An existing billboard that is located in the city that is relocated through a
City Council approved Relocation Agreement. The relocated billboard is not considered a new
outdoor advertising sign.

Pylon and monument signs. The entire area enclosing the extreme limits of representation,

emblem or any figure or similar characters excluding the necessary supports or uprights on

which such sign is placed, unless such suppoits, uprights or structures are designed in such a

manner as to form an integral background of the display. Where a sign has two or more faces the

area of all faces shall be included in determining the area of the sign except where two such faces

are placed back to back and are at no point more than two feet from one another, The area of the-
sign shall be taken as the area of one face if the two faces are of equal area or as the area of the

larger face if the two faces are of unequal area.”

Amend Section 17,.36.060 Prohibited signs by amending paragraph (D) as follows:

The following signs are inconsistent with the sign standards set forth in this chapter, and are
therefore prohibited:




“(D) Billboards or Outdoor advertising signs. However, notwithstanding any other provision of
this chapter, and consistent with the California Business & Professions Code Outdoor
Advertising provisions, billboards or outdoor adveitising signs, including electronic message
centers, electronic message boards, and changeable message boards, may be considered and
constructed as part of a relocation agreement requested by the city and entered into between the
city and a billboard and/or property owner. The replacement of a static billboard face with an
electronic message center, electronic message board, or changeable message board shall be
considered a relocation for purposes of this section. Such agreements may be approved by the
City Council upon terms that are agreeable to the city in their sole and absolute discretion. The
execution of a relocation agreement shall not operate to change the status of any billboard as a
nonconforming use for purposes of this code.

Minimum design requirements for billboard relocations:

1. Relocated billboards shall not be permitted in the Downtown Commercial or any
residential zoning district,

2. Billboards shall not be permitted within 750 feet of any existing residential use.

3. No billboards or digital advertising displays shall depict or simulate any motion or video;
and, a photometric sensor shall be required that adjusts the display brightness to balance
with ambient lighting,

4. Every billboard relocation agreement shall require that a minimum of two (2) existing
billboards be removed for one billboard relocation.”

Add the following Sections:

“17.36.180 Signs within adopted specific plan areas.

Signs within adopted specific plan areas shall conform fo the sign requirements as indicated
within the individual specific plan. However, in the event sign requirements are not provided in
the individual specific plans, all signs within the specific plan areas shall conform to the
provisions of Chapter 17.36. If the land use within the specific plan is not specifically identified
in the Zoning Ordinance, the most appropriate (closely related) use of the area shall apply, as
determined by the Community Development Director.

17.36.190 Flags, banners and pennants on city-owned light poles.

Notwithstanding §17.36.070, the City of Banning may install flags, banners, and/or pennants on
city-owned utility poles. The City Manager shall establish a written banner program to regnlate
the installation of flags, banners, and pennants on City-owned utility poles. Banners and
pennants shall be installed in compliance with the banner program established by the City
Manager.”
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(Copy of Outdoor Advertising Act — State of California)
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BUSINESS AND PROFESSIONS CODE

SECTION 5200-

5200. This chapter of the Business and Professions Code constitutes
the chapter on advertisers. It may be cited as the Outdoor

Advertising Act.

5201. Unless the context otherwise requires, the general provisions
set forth in this article govern the construction of this chapter.

5202, "Advertising display" refers to advertising structures and to
signs.
5203. "Advertising structure” means a structure of any kind or

character erected, used, or maintained for outdoor advertising
purposes, upon which any poster, bill, printing, painting or other
advertisement of any kind whatscever may be placed, including
statuary, for advertising purposes.

"Advertising structure'" does not include:

(a) Official notices issued by any court or public body or
officer;

(b) Notices posted by any public officer in performance of a
public duty or by any person in giving legal notice;

(¢} Directional, warning oxr information structures required by or
authorized by law or by federal, state or county aunthority.

(d) A structure erected near a city or county boundary, which
contains the name of such city or county and the names cof, or any
other information regarding, civic, fraternal or religious
organizations located therein.

5204, "Bonus segment" means any segment of an interstate highway
which was covered by the Federal Aid Highway Act of 1958 and the
Collier-%'berg Act, namely, any such segment which is constructed
upen right-of-way, the entire widith of which was acquired subsequent
to July 1, 1956.

5205, "Business area" means an area within 1,000 feet, measured in
each direction, from the nearest edge of a commercial or industrial
building or activity and which is zoned under authority of state law
primarily to permit industrial or commercial activities oxr an unzoned
commercial or industrial area.

5206. "Centerline of the highway" means a line equidistant from the
edges of the median separating the main traveled way of a divided
highway, or the centerline of the main traveled way of a nondivided
highway.

5208. "Collier-Z'berg Act" refers to Chapter 128, Statutes of 1964
(First Extraocrdinary Session).

5208.6. T"Department" means the Department of Transportatiocn.

5209, T"Director" refers to the Directeor of Transportation of the

State of California,
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5210. "Federal Aid Highway Act of 1958" refers To Section 131 of
Title 23 of the United States Code, as in effect before October 22,
1965.

5211. "Flashing" is a light or message that changes more than once
every four seconds,

5212, T"Freeway," for the purposes of this chapter only, means a
divided arterial highway fer through traffic with full contreol of
access and with grade separations at intersections.

5213. TM"Highway" includes roads, streets, boulevards, lanes, courts,
places, commons, trails, ways or other rights-of-way or easements
used for or laid out and intended for the public passage of vehicles
or of wvehicles and persons.

5214. T"Highway Beautification Act of 1965" refers to Section 131 of
Title 23 of the United States Code, as in effect October 22, 1%6b.

5215, TM"Interstate highway" means any highway at any time officially
designated as a part of the national system of interstate and
defense highways by the director and approved by appropriate
autheority of the federal government.

5216. (a} "Landscaped freeway" means a section or sections of a
freeway that is now, or hereaffer may be, improved by the planting at
least on one side or on the median of the freeway right-of-way of
lawns, trees, shrubs, flowers, or other ornamental vegetation
requiring reasonhable maintenance.

{b) Planting for the purpose of scil erosion control, traffic
safety requirements, including light screening, reduction of fire
hazards, or traffic noise abatement, shall not change the character
of a freeway to a landscaped freeway.

{c) Notwithstanding subdivision (a), if an agreement to relocate
advertising displays from within one area of a city or county to an
area adjacent to a freeway right-of-way has been entered into between
a city or county and the owner of an advertising display, then =
"landscaped fresway" shall not include the median of a freeway
right-ocf-way.

5216.1. T"Lawfully erected" means, in reference to advertising
displays, advertising displays which were erected in compliance with
state laws and local ordinances in effect at the time of their
erection or which were subseqguently brought inte full compliance with
state laws and local ordinances, except that the term does not apply
to any advertising display whose use is modified after erection in a
manner which causes it to become illegal. There shall be a

rebuttable presumption pursuant to Section 606 of the Evidence Code
that an advertising display is lawfully erected if it has been in
existence for a period of five years or longer without the owner
having received written notice during that period from a governmental
entity stating that the display was ncot lawfully erected.

5216.3. "Main-traveled way" is the traveled way of a highway on
which through traffic is carried. In the case of a divided highway,
the traveled way of each of the separate roadways for traffic in
opposite directions is a main-traveled way. Main-traveled way does
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not include facilities such as frontage roads, ramps, auxiliary
lanes, parking areas, or shoulders.

5216.4. T"Message center" is an advertising display where the
message ig changed more than once every two minutes, but no more than
once every four seconds.

5216.5. "Nonconforming advertising display" is an advertising
display that was lawfully placed, but that does not conform to the
provisions of this chapter, or the administrative regulations adopted
pursuant to this chapter, that were enacted subsequent to the date

of placing.

5216.6. (a) "Officially designated scenic highway or scenic byway”
is any state highway that has been officially designated and
maintained as a state scenic highway pursuant to Sections 260, 261,
262, and 262.5 of the Streets and Highways Code or that has been
officially designated a scenic byway as referred to in Section 131 (s}
cf Title 23 of the United States Code.

{b} "Officially designated scenic highway or scenic byway" does
not include routes listed as part of the State Scenic Highway system,
Article 2.5 (commencing with Section 260) of Chapter 2 cf Division 1
of the Streets and Highways Code, unless those routes, or segments
of those routes, have been designated as officially designated state
scenic highways.

5218. MPenalty segment" means any segment of a highway located in
this state which was not covered by the Federal Aid Highway Act of
1958 and the Collier-Z'berg Act but which is covered by the Highway
Beautification Act of 1965, namely, any segment of an interstate
highway which is constructed upon right-of-way, any part of the width
of which was acquired prior to July 1, 1956, and any segment cof a
primary highway.

5219. "Person" includes natural person, firm, cooperative,
partnership, association, limited liability company, and corporation.

5220. T"Primary highway" means any highway, other than an interstate
highway, designated as a part of the federal-aid primary system in
existence on June 1, 1921, and any highway that is not in that system
but which is in the National Highway System.

5221. "Bign" refers to any card, cloth, paper, metal, painted or
wooden sign of any character placed for outdoor advertising purposes
on or to the ground or any tree, wall, bush, rock, fence, building,
structure or thing, eithér privately or publicly owned, other than an
advertising structure.

"Sign" does not include any of the following:

{a) Official notices issued by any court or public body or
officer.

(b) Notices posted by any public officer in performance of a
public duty or by any person in giving any legal notice.

{¢) Directional warning or information signs or structures
required by or authorized by law or by federal, state or county
authority.

(d) A sign erected near a city or county boundary that contains
the name of that city or county and the names of, or any other
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information regarding, civic, fraternal, or religiocus organizations
located within that city or county.

5222. "660 feet from the edge of the right-of-way" means 660 feet
measured from the edge of the right-of-way horizontally along a line
normal or perpendicular to the centerline of the highway.

5222,1. "State highway system" means the state highway system as
described in Section 300 of the Streets and Highways Code.

5223, "Unzoned commercial or industrial area'™ means an aresa not
zoned under authority of state law in which the land use is
characteristic of that generally permitted only in areas which are
actually zoned commercial cor industrial under authority of state law,
embracing all of the land on which one or more commerxrcial or
industrial activities are conducted, including all land within 1,000
feet, measured in each direction, from the nearest edge of the
commercial or industrial building or activity on such land. As used
in this section, "commercial or industrial activities" does not
include the outdoor advertising business or the business of wayside
fresh product vending.

5224, "Visible" means capable of being seen (whether or not
lagible) without visual aid by a person of normal visual acuity.

5225. The verb, "to place" and any of its variants, as applied to
advertising displays, includes the maintaining and the erecting,
constructing, posting, painting, printing, tacking, nailing, gluing,
sticking, carving or otherwise fastening, affixing or making visible
any advertising display on or to the ground or any tree, bush, rock,
fence, post, wall, building, structure or thing. It deces not include
any of the foregoing activities when performed incident to the change
of an advertising message or customary maintenance of the
advertising display.

5226, The regulation of advertising displays adjacent to any
interstate highway or primary highway as provided in Section 5405 is
hereby declared to be necessary to promote the public safety, health,
welfare, convenience and enjoyment of public travel, to protect the
public investment in such highways, to preserve the scenic beauty of
lands bordering on such highways, and to insure that information in
the specific interest of the traveling public is presented safely and
effectively, recognizing that a reasonable freedom to advertise is
necegsary to attain such cbjectives. The Legisiature finds:

(a) Outdocr advertising is a legitimate commercial use of property
adjacent to roads and highways. '

(b} Outdoor advertising is an integral part of the business and
marketing function, and an established segment of the national
economy, and should be ailowed to exist in business areas, subject to
reasonable controls in the public interest.

5227. It is the intention of the Legislature to occupy the whole
field of regulation by the provisions of this chapter except that
nothing in this chapter prohibits enforcement of any or all of its
provisions by persons designated so to act by appropriate ordinances
duly adopted by any county of this state nor does anything prohibit
the passage by any county of reasonable land use or zoning




regulations affecting the placing of advertising displays in
accordance with the provisions of the Planning Law, Chapter 1
{commencing with Section 65000} of Title 7 of the Government Code,
relating to zoning, or, with reference to signs or structures
pertaining to the business conducted or services rendered or goods
produced or sold upon the property upon which such advertising signs
or structures are placed, ordinances subjecting such signs or
structures to building reguirements.

5228. It is declared to be the intent of the Legislature in
enacting the provisions of this chapter requlating advertising
displays adjacent to highways included in the national system of
interstate and defense highways or the federal-aid primary highway
system to establish minimum standards with respect thereto.

5229. The provisions of this chapter shall not be construed to
permit a person to place or maintain in existence on or adjacent to
any street, road or highway, including any interstate or state
highway, any ocutdoor advertising prohibited by law or by any
ordinance of any city, county or city and county.

5230. The governing body of any city, county, or city and county
may enact ordinances, incliuding, but not limited to, land use or
zoning ordinances, imposing restrictions on advertising displays
adjacent to any street, road, or highway equal to or greater than
those imposed by this chapter, if Section 5412 is complied with. No
city, county, or city and county may allow an advertising display to
be placed or maintained in wviclation of this chapter.

5231, The governing body of any city or clty and county may enact
ordinances reguiring licenses or permits, or both, in addition to
those imposed by this chapter, for the placing of advertising
displays in view of any highway, including a highway included in the
naticnal system of interstate and defense highways or the federal-aid
primary highway system, within its boundaries.

5270. The regulation of the placing of advertising displays by this
chapter, insofar as such regulation may affect the placing of
advertising displays within view of the public highways of this state
in unincorporated areas, shall be exclusive of all other regulations
for the placing of advertising dislays within view of the public
highways of this state in unincorporated areas whether fixed by a law
of this state or by a political subdivisicn thereof,

5271, Except as otherwise provided in this chapter, the provisions
of this chapter apply only to the placing of ‘advertising displays
within view of highways located in unincorporated areas of this
state, except that the placing of advertising displays within 660
feet from the edge of the right-of-way of, and the copy of which is
visible from, interstate highways or primary highways, including the
portions of such highways located in incorporated areas, shall be
governed by this chapter.

5272. With the exception of Article 4 (commencing with Secticn
5300} and Sections 5400 and 5404, inclusive, nothing contained in
this chapter applies to any advertising display that is used
exclusively for any of the following purposes:
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{a) To advertise the sale, lease, or exchange of real property
upon which the advertising display is placed.

(b} To advertise directione to, and the sale, lease, or exchange
of, real property for which the advertising display is placed;
provided, that the exemption of this paragraph does not apply to
advertising displays wvisible from a highway and subject to the
Highway Beautification Act of 1965 (23 U.S8.C., Sec. 131}.

{c) To designate the name of the owner or cccupant of the premises
or to identify the premises.

{(d) To advertise the business conducted or services rendered or
the goods produced or sold upon the property upon which the
advertising display is placed if the display is upon the same side of
the highway and within 1,000 feet of the point on the property or
within 1,000 feet of the entrance to the site at which the business
is conducted or services are rendered or goods are produced or sold.

{e) {1) To advertise any products, goods, or services sold by
persons on the premise of an arena pursuant to all of the following
conditions:

(A) The arena is located on public land.

(B) The arena provides a venue for professional sports on a
permanent basis.

(C) The arena has a capacity of 5,000 or more seats.

(D) The arena has an advertising display in existence before
January 1, 2009.

(E) The products, goods, or services advertised are or will be
offered for sale by persons on a regular basis during the term of an
agreement between the vendor or business whose products, goods, or
services are sold and the property owner, facllity owner, or facility
operator, and the term of the agreement is a minimum of one vyear.

{2} An advertising display authorized pursuant to this subdivision
shall not advertise products, goods, or services directed alt an
adult population, including, but not limited to, alcoheol, tcbacco,
gambling, or sexually explicit material.

5273, For the purpose of this chapter, advertising displays
advertising those businesses and activities developed within the
boundary limits of, and as a part cf, an individual redevelcopment
agency project may, with the consent of the redevelopment agency
governing the preject, be considered to be on the premises anywhere
within the limits of that project when all of the land is ccntiguous
or is separated conly by a public highway or public facilities
developed or relccated for inclusion within the project as a part of
the original redevelopment plan for a pericd not to exceed 10 years
or the completion of the project, whichever first occurs, after which
Sections 5272 and 5405 apply, unless an arrangement has been made
for extension of the period between the redevelopment agency and the
department for good cause. The 10-year period for existing displays
shall commence on January 1, 19846.

5273.5. {a) Notwithstanding Section 5273, for the purposes of this
chapter, in the City of Buena Park in Orange County, the Cities of
Commerce, Covina, and South Gate in Los Angeles County, and the City
of Victorville in San Bernardino County, advertising displays
advertising those businesses and activities developed within the
boundary limits of, and as a part of, any redevelopment agency
project area or areas may, with the consent of the redevelopment
agency governing the project area, be considered to be on the
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premises anywhere within the legal boundaries cof the redevelopment
agency's project area or areas for a period not to exceed 10 years or
the completicn of the project, whichever occurs first, after which
Sections 5272 and 5405 apply, unless an arrangement has been made for
extension of the pericd between the redevelopment agency and the
department for good cause.

{b) The governing body of a redevelopment agency in the cities set
forth in subdivision (a), upon approving the purchase, lease, or
other authorization for the erection of an advertising display
pursuant to this secticn, shall prepare, adopt, and submit to the
department an application for the issuance of a permit that, at a
minimum, in¢ludes a finding that the advertising display would not
result in a concentration of displays that will have a negative
impact on the safety or aesthetic gquality of the community. The
department shall only deny the application if the proposed structure
violates Sections 5400 to 5405, inclusive, or subdivision {d) of
Section 5408, or if the display would cause a reduction in
federal-aid highway funds as provided in Secticn 131 of Title 23 of
the United States Code.

5274. (a) None of the provisions of this chapter, except those in
Article 4 (commencing with Section 5300), Sections 5400 to 5404,
inclusive, and subdivision (d) of Section 5405, apply to an
on-premises advertising display that is wvisible from an interstate or
primary highway and located within a business center, if the display
is placed and maintained pursuant to Chapter 2.5 {commencing with
Section 5490} and meets all of the following conditions:

(1) The display is placed within the boundaries of an individual
development project, as defined in Section 65928 of the Government
Code, for commercial, industrial, or mixed commercial and industrial
purposes, as shown on a subdivision or site map approved by a city,
county, or city and county, and is developed and zoned for those
purposes,

(2} The display identifies the name of the business center, if
named.

(3) Each business identified on the display is located within the
business center and on the same side of an interstate or primary
highway where the display is lccated.

{4) The governing body of the city, county, or city and county has
adopted ordinances for the display pursuant to Sections 5230 and
5231 for the area where the display will be placed, and the display
mests city, county, or city and county ordinances.

{5) The display results in a consolidation of allowable displays
within the business center, so that fewer displays will be erected as
a result of the display.

{6) Placement of the display does not cause a reduction of federal
aid highway funds as provided in Section 131 of Title 23 of the
United States Code. \

5275. Notwithstanding any other provision of this chapter, the
director may not regulate noncommercial, protected speech contained
within any advertising display autherized by, or exempted from, this
chapter.

5300. (a) A person engages in the business of outdoor advertising
whenever, personally or through employees, that person places an
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advertising display, changes the advertising message of an
advertising display that does not pertain exciusively to that person’
5 business and is visible to a state highway or freeway.

(b} A manufacturer or distributor of a product for sale to the
general public does not engage in the business of outdoor advertising
when furnishing a sign pertaining to the product to a retailer of
that product for installation on the retaller's place of business or
when installiing on the retailer's place of business a gign containing
advertising pertaining to the product, the name or the business of
the retailer.

5301. ©No person shall engage in or carry on the business or
occupation of outdoor advertising without first having paid the
license fee provided by this chapter. The fee is payable annually in
advange on the first day of July of each year to the dirsctor or his
authorized agent. Each license shall remain in force for the terxrm of
one year from and after the first day of July, and may be renewed
annually.

A license shall be obtained whether or not the advertising display
requires a permit.

5302, A1l licenses issued on or after the first day of July shall
expire on the 30th day of June following the date of issue. Fees for
original licenses issued after the first day of July of each year
shall be apportioned and collected on the basis of one-twelfth of the
fee for each month or part thereof remaining in the fiscal year.

5303. Every application for a license shall be made on a form to be
furnished by the director. It shall state the full name of the
applicant and the post office address of his fixed place of business
and shall contain a certification that the applicant has obtained a
copy of the provisions of this chapter and any regulations adopted
thereunder and is aware of their contents.

The issuance of a license entitles the holder to engage in or
carry on the outdeoor advertising business and to apply for permits
during the term of the license.

5350. ©No person shall place any advertising display within the
areas affected by the provisions of this chapter in this state
without first having secured a written permit from the director or
from his authorized agent.

5351. Every person desiring a permit to place any advertising
display shall file an application with the director or with his
authorized agent.

5353. The application shall be filed on a blank to be furnished by
the director ox by his agent. It shall set forth the name and address
of the applicant and shall contain a general description of the
property upon which it is proposed to place the advertising display
for which a permit is sought and a diagram indicating the leocation of
the proposed advertising display on the property, in such a manner
that the property and the location of the proposed advertising .
display may be readily ascertained and identified.

H354, (a) The applicant for any permit shall offer written evidence
that both the owner or other person in control or possession of the
property upon which the location is situated and the city or the
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county with land use jurisdiction over the property upon which the
location is situated have consented to the placing of the advertising
display.

(b) At the written reguest of the city or county with land use
jurisdiction over the property upon which a location is situated, the
department shall reserve the lccation and shall not issue a permit
for that location to any applicant, other than the one specified in
the reguest, in advance of receiving written evidence as provided in
subdivision {a) and for a periecd of time not to exceed 90 days from
the date the department received the request.

(¢c) In addition to the 9%0-day period set forth in subdivision ({(b),
an additional period of 30 days may be granted at the discretion of
the department upon any proof, satisfactory to the department and
provided by the ¢ity or county making the original request for a
90-day period, of the existence of extenuating circumstances meriting
an additional 30 days. There shall be a conclusive presumption in
favor of the department that the granting or denial of the request
for an additional 30 days was made in compliance with this
subdivision.

5355. An application for a permit to place a display shall contain
a description of the display, including its material, size, and
subject and the proposed manner of placing it.

5357. TIf the applicant for a permit is engaged in the outdoor
advertising business, the application shall contain the number of the
license issued by the director.

5358. When the application is in full compliance with this chapter
and if the advertising display will not be in viclation of any other
state law, the director or the director's authorized agent shall,
within 10 days after compliance and upon payment by the applicant of
the fee provided by this chapter, issue a pernit to place the
advertising display for the remainder of the calendar year in the
vear in which the permit is issued and for an additional four
calendar years.

5359. (a) The issuance of a permit for the placing of an
advertising display includes the right to change the advertising copy
without obtaining a new permit and without the payment of any
additional permit fee.

{b} The issunance of a permit does nct affect the obligation of the
owner of the advertising display to comply with a zoning ordinance
applicable to the advertising display under the provisions of this
chapter nor does the permit prevent the enforcement of the applicable
ordinance by the county. '

5360. {a) The director shall establish a permit renewal term of
five years, which shall be reflected on the face of the permit.

(b) The director shall adopt regulations for permit renewal that
include procedures for late renewal within a pericd not to exceed one
year from the date of permit expiration. Any permit thalt was not
renewed after January 1, 1993, is deemed revoked.

536%. Each permit provided in this chapter shall carry an

identification number and shall entitle the holder to place the
advertising display described in the application.
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5362. No person shall place any advertising display unless there is
securely fastened upon the front thereof an identification number
plate of the character specified in Section 5363, The placing of any
advertising display without having affixed theretc an identification
number plate is prima facie evidence that the advertising display has
been placed and is being maintained in violation of the provisions

of this chapter, and any such display shall be subject to removal as
provided in Section 5463,

5363. Identification number plates shall be furnished by the
director. Tdentification number plates shall bear the identification
number of the advertising display to which they are assigned.

5364. The provisions of this article shall apply tc any advertising
display which was lawlully placed and which was in existence on
November 7, 1967, adjacent to an interstate or primary highway and
within the limits of an incorporated area, but for which a permit has
not heretofore been required. A permit which is issuned pursuant to
this section shall be deemed to be a renewal of an original permit
for an existing advertising display.

5365. When a highway within an incorporated area is designated as

an interstate or a primary highway, each advertising display
maintained adjacent to such highway shall thereupon become subject to
all of the provisions of this act. For purposes of applying the
provisions of this act, each such display shall be considered as
though it had been placed along an interstate or a primary highway
during all of the time that it had been in existence. Within 30 days
of notification by the director of such highway designation, the
owner of each advertising display adjacent to such highway shall
notify the director of the leccation of such display on a form
prescribed by the director. The director shall issue a permit for
each such advertising display on the basis of the notification from
the display owner; provided that such permits will be issued and
renewed only if the owner pays the fees required by subdivision (b)
of Section 5485. Each permit issued pursuant to this section shall ke
deemed to be a renewal of an original permit for an existing
advertising display.

5366. The issuance of a permit pursuant to this chapter does not
allow any perscn to erect an advertising display in viclation of any
ordinance of any city, county, or city and county.

5400, ¥No advertising structure may be maintained unless the name of
the person owning or maintaining it, is plainily displayed thereon.

5401. ©No advertising structure shall be placed unless it is built
to withstand a wind pressure of 20 pounds per sgquare foot of exposed
surface. Any advertising structure not conforming to this section
shall be removed as provided in Section 5463.

5402, No person shall display or cause or permit to be displayed
upon any advertising structure or sign, any statements or words of an
cbscene, indecent or immoral character, or any picture or
illustration of any human figure in such detail as to offend public
morals or decency, or any other matter or thing of an obscene,
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indecent or imwmcral character.

5403. Mo advertising display shall be placed or maintained in any

of the follewing locations or positions or under any of the following
conditions or if the advertising structure or sign is of the
folleowing nature:

{a) If within the right-of-way of any highway.

{b} If visible from any highway and simulating or imitating any
directional, warning, danger or information sign permitted under the
provisions of this chapter, or if likely fo be mistaken for any
permitted sign, or if intended or likely to be construed as giving
warning to traffic, by, for example, the use of the words "stop" or
"slow down."

(¢} If within any stream or drainage channel or below the
floodwater level of any stream or drainage channel where the
advertising display might be deluged by flood waters and swept under
any highway structure crossing the stream or drainage channel ox
against the supports of the highway structure.

(d) If not maintained in safe conditicn.

(e} If visible from any highway and displaying any red or blinking
or intermittent light likely to be mistaken for a warning or danger
signal.

(£} If wvisible from any highway which is a part of the interstate
or primary systems, and which is placed upon trees, or painted or
drawn upon rocks or other natural features.

(g) If any illumination shall impair the vision of travelers on
adjacent highways. Illuminations shall be considered vision impairing
when its brilliance exceeds the values set forth in Secticn 21466.5
of the Veshicle Code.

(h) If visible from a state regulated highway displaying any
flashing, intermittent, or moving light or lights.

{i) If, in order to enhance the display's wvisibility, the owner of
the display or anyone acting on the owner's behalf remcves, cuts,
cuts down, injures, or destroys any tree, shrub, plant, or flower
growing on property owned by the department that is visible from the
highway without a permit issued pursuant to Section 670 of the
Streets and Highways Code.

5404. ©No advertising display shall be placed cutside cof any
business district as defined in the Vehicle Code or outside of any
unincorporated city, town or village, or cutside of any area that is
subdivided into parcels of not more than 20,000 square feet each in
area in any of the following locations or positicns, or under any of
the following conditions, or if the advertising display is of the
following nature:

{a} If within a distance of 300 feet from the point of
intersection of highway or of highway and railroad right-of-way
lines, except that this does not prevent the placing of advertising
display on that side of an intercepted highway that is opposite the
point of interception. But in case any permanent building, structure
or other object prevents any traveler on any such highway from
obtaining a clear view of approaching vehicles for a distance of 300
feet, then advertising displays may be placed on such buildings,
structure or other object if such displays will not further obstruct
the vision of those approaching the intersection or interception, or
if any such display does not project more than one foot therefrom.

{b) If placed in such a wmanner as to prevent any traveler on any
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highway from cobtaining a clear view of approaching vehicles for a
distance of 500 feet along the highway.

5405. Notwithstanding any other prowvision of this chapter, no
advertising display shall be placed or maintained within 660 feet
from the edge of the right-of-way of, and the copy of which 1is
visible from, any interstate or primary highway, other than any oi
the following:

{(a) Directional or other official signs or notices that are
reguired or authorized by law, including, but not limited to, signs
pertaining . to natuiral wonders and scenic and historical attractions,
and which comply with regulations adopted by the director relative to
their lighting, size, number, spacing, and any cther rcquirements as
may be appropriate to implement this chapter which are consistent
with national standards adopted by the United States Secretary of
Transportalion pursuvant to subdivision (¢) of Section 131 of Title 23
of the United States Code.

(b) Advertising displays advertising the sale or lease of the
property upon which they are located, if all advertising displays
within 660 feet of the edge of the right-of-way of a bonus segment
comply with the regulations adopted under Sections 5251 and 5415,

{c) Advertising displays which advertise the business conducted,
services rendered, or goods produced or sold upon the property upon
which the advertising display is placed, if the display is upon the
same side of the highway as the advertised activity; and if all
advertising displays within 660 feet of the right-of-way of a bonus
segment comply with the regulations adopted under Sections 5251,
5403, and 5415; and except that no advertising display shall be
placed after January 1, 1971, if it contains flashing, intermittent,
or moving lights [other than that part necessary to give public
service information, including, but not limited to, the time, date,
temperature, weather, or similar information, or a message center
display as defined in subdivisien {d)).

(d) (1) Message center displays that comply with all requirements
of this chapter. The illumination or the appearance of illumination
resulting in a message change of a message center display is not the
use of flashing, intermittent, or moving light for purposes of
subdivision (b) of Section 5408, except that no message center
display may include any illumination or message change that is in
motion or appears to be in motion or that changes in intensity or
exposes 1ts message for less than four seconds. No message center
display may be placed within 1,000 feet of another message center
display on the same side of the highway. Wo message center display
may be placed in violation of Section 131 of Titie 23 of the United
States Code.

{2} Any message center display located beyond 666G feet from the
edge of the right-of-way of an interstate or primary highway and
permitted by a city, county, or city and county on or before December
31, 1988, is in compliance with Article 6 (commencing with Section
5350} and Article 7 (commencing with Section 5400} for purposes of
this section.

{3) Any message center display legally placed on or before
December 31, 1996, which does not conform with this section may
continue to be maintained under its existing criteria if it
advertises only the business conducted, services rendered, or goods
produced or sold upon the property upon which the display is placed.

(4) This subdivision does not prohibit the adoption by a city,
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county, or city and county of restrictions or prohibitions affecting
off-premises message center displays which are equal to or greater
than those imposed by this subdivision, if that ordinance or
requlation does not restrict or prohibit on-premises advertising
displays, as defined in Chapter 2.5 (commencing with Section 549C;}.

{e) Advertising displays erected or maintained pursuant to
requlations of the director, not inconsistent with the national
policy set forth in subdivision (f) of Section 131 of Title 23 of the
United States Code and the standards promulgated thereunder by the
Secretary of Transportation, and designed Lo give information in the
specific interest of the traveling public.

5405.3. HMothing in this chapter, including, but not limited to,
Section 5405, shall prohibit the placing of temporary pclitical
signs, unless a federal agency determines that such placement would
violate federal requlations. However, no such sign shall be placed
within the right-of-way of any highway or within 660 feet of the edge
of and visible from the right-of-way cf a landscaped freeway.

A temporary political sign is a sign which:

(a) Encourages a particular vote in a scheduled election.

{(b) Is placed not sooner than 9C days prior to the scheduled
election and is removed within 10 days after that election,

(c) Is no larger than 32 sguare feet.

(d) Has had a statement of responsibility filed with the
department certifyving a person who will be responsible for removing
the temporary political sign and who will reimburse the department
for any cost incurred to remove it,

5405.5. In addition tc those displays permitted pursuant to Section
5405, displays erected and maintained pursuant to regulations of the
director, which will not be in violation of Section 131 of Title 23
of the United States Code, and which identify the location of a farm
produce cutlet where farmers sell directly to the public only those
farm or ranch products they have produced themselves, may be placed
or maintained within 660 feet from the edge of the right-of-way so
that the copy of the display is visible from a highway.

The advertising displays shall indicate the leocation of the farm
products but not the price of any product and shall not be larger
than 150 square feet,

5405.6. Notwithstanding any other provision of law, no outdoor
advertising display that exceeds 10 feet in either length or width,
shall be built on any land or right-of-way owned by the Los Angeles
County Metropolitan Transportation Authority, including any of its
rights-of-way, unless the authority complies with any applicable

provisions of this chapter, the federal Highway Beautification Act of

1965 (23 U.S.C.A. Sec. 131), and any local regulatory agency's rules
oxr policies concerning cutdoor advertising displays. The authority
shall not disregard or preempt any law, ordinance, or regulation of
any city, county, or other local agency involving any outdoor
advertising display.

5406. The provisions of Sections 5226 and 5405 shall not apply to
bonus segments which traverse and abut on commercial or industrial
zones within the boundaries of incorporated municipalities, as such
boundaries existed on September 21, 1959, wherein the use of real
property adjacent to and abutting on the naticnal system of
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interstate and defense highways is subject to municipal regulation or
contrel, or which traverse and abut on other business areas where

the land use, as of September 21, 1959, was clearly established by
state laws as industrial or commercial, provided that advertising
displays within 660 feet of the edge of the right-of-way of such
bonus segments shall be subject to the provisions of Section 5408.

5407. The provisions of Sections 5226 and 5405 shall not apply to
penalty segments which are located, or which are to be located, in
business areas and which comply with Section b408, except that
Sections 5226 and 5405 shall apply to unzoned commercial or
industrial areas in which the commercial or industrial activity
ceases and is removed or permanenitly converted to other than a
commercial or industrial activity, and displays in such areas shall
be removed not later than five years following the cessaticn,
remeval, or cenversion of the commercial or industrial activity.

5408. 1In addition to the advertising displays permitted by Section
5405 to be placed within 660 feet of the edge of the right-cf-way of
interstate or primary highways, advertising displays conforming to
the following standards, and not in violation of any other provision
of this chapter, may be placed in those locaticns if placed in
business areas:

{a) Advertising displays may not be placed that exceed 1,200
sguare feet in area with a maximum height of 25 feet and a maximum
length of 60 feet, including border and trim, and excluding base or
apron supports and other structural members. This subdivision shall
apply to each facing of an advertising display. The area shall be
measured by the smallest square, rectangle, triangle, circle, or
cembination thereof, which will encompass the entire advertisement.
Two advertising displays not exceeding 350 sguare feet each may be
erected in a facing. Any advertising display lawfully in existence on
Bugust 1, 1967, that exceeds 1,200 square feet in area, and that is
permitted by city or county ordinance, may be maintained in
exlistence.

(b} Advertising displays may not be placed that are so illuminated
that they interfere with the effectiveness of, or obscure any
official traffic sign, device, or signal; nor shall any advertising
display include or be illuminated by flashing, intermittent, or
moving lights (except that part necessary to give public service
information such as time, date, temperature, weather, or similar
information); nor shall any advertising display cause beams or rays
of light to be directed at the traveled ways 1f the light is of an
intensity or brilliance as to cause glare or to lmpair the vision of
any driver, or to interfere with any driver's operation of a motor
vehicle. ‘

{¢) Advertising displays may not be placed to obstruct, or
ctherwise physically interfere with, an officizl traffic sign,
signal, or device or to obstruct, cor physically interfere with, the
vision of drivers in approaching, merging, or intersecting traffic.

(d) Mo advertising display shall be placed within 500 feet from
another advertising display on the same side of any portion of an
interstate highway or a primary highway that is a freeway. Ho
advertising display shall be placed within 500 feet of an
interchange, or an intersection at grade, or a safety roadside rest
area on any portion of an interstate highway or a primary highway
that is a freeway and if the interstate or primary highway is located
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cutside the limits of an incorporated city and ocutside the limits of
an urban area. No advertising display shall be placed within 300

feet from another advertising display on the same side of any portion
of a primary highway that is not a freeway if that portion of the
primary highway is located outside the limits of an incorporated city
and outside the limits of an urban area. No advertising display

shall be placed within 100 feet from another advertising display on
the same side of any portion of a primary highway that is not a
freeway if that porticn of the primary highway is located inside the
limits of an incorporated city or inside the limits of an urban area.

(e) Subdivision (d) does not apply to any of the following:

(1) Advertising displays that are separated by a building or other
obstruction in a manner that only one display located within the
minimum spacing distances set forth herein is visible from the
highway at any one time.

(2) Double-faced, back-to-back, or V-type advertising displavy,
with a maximum of two signs per facing, as permitted in subdivision
(a).

(3) Advertising displays permitted by subdivisions (a) to {(c},
inclusive, of Section 5405. The minimum distance between signs shall
be measured along the nearest edge of the pavement between points
directly opposite the signs along each side of the highway.

{4) Any advertising display lawfully in existence on BAugust 1,
1967, which does not conform to this subdivision but that is
permitted by city or county ordinances.

{f) "Urban area,™ as used in subdivision (d), shall be determined
in accordance with Section 101{a} of Title 23 of the United States
Code.,

5408.1. (a) No advertising display shall be placed or maintained
beyond 660 feet from the edge of the right-of-way of an interstate or
primary highway if such advertising display is located outside of an
urban area or within that pertion of an urban area that is not a
business area, is visible from the main traveled way of such highway,
and is placed with the purpose of iis message being read from such
main traveled way, unless such advertising display is included within
one of the classes of displays permitted by Secticn 5405 to be
placed within 660 feet from the edge of such highway. Such display
may be placed or maintained within the portion of an urban area that
is also a business area if such display conforms Lo the criteria for
size, spacing and lighting set forth in Section 54C8.

{(b) Any advertising display which was lawfully in existence on the
effective date of the enactment of this section, but which does not
conform to the provisions of this section, shall not be required to
be removed until January 1, 1980. If federal law requires the state
to pay just compensation for the removal of any such display, it may
remain in place after January 1, 1980, and until just compensation is
paid for its removal pursuant to Section 5412,

{c) For purposes of this section, an urban area means an area So
designated in accordance with the provisions of Section 101 of Title
23 of the United States Code.

5408,2, Notwithstanding any other provision of this chapter, an
advertising display is a lawfully erected advertising display and,
upon application and payment of the application fee, the director
shall issue a permit for the display if it meets all of the following
conditicns:
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{a) The display was erected on property adjacent to State Highway
Reute 10 (Interstate 10) in the unincorporated area of the County of
Los Angeles in order to replace a display which was reguired to be
removed because the property on which it was located was acqguired by
the State of California to facilitate construction of the busway on
Route 10 in the County of Los Angeles.

{b) Upon proper application, the display could have gualified for
a permit at the time it was erected, except for Sections 5351 and
5408 and Article 5 (commencing with Section 5320) as in effect at the
tine.

{¢) The display conforms to Section 5408 as in effeclt on January
1, 1984, . .

(d) The display was in existence on January 1, 1984,

5408.3. HNotwithstanding Section 5408, a city or a county with land
use jurisdiction over the property may adopt an ordinance that
establishes standards for the spacing and sizes of advertising
displays that are more restrictive than those imposed by the state.

5408.5. In addition to the advertising displays permitted by
Sections 5405 and 5408, advertising displays located on bus passenger
shelters or benches and conforming to the fellowing standards may be
placed on or adiacent to a highway:

(a) The advertising display may not be within 660 feet of and
visible from any federal-aid interstate or primary rural highway, and
any advertising display within 660 feet of and visible from any
urban highway shall be consistent with federal law and regulations.

(b} The advertising display shall meeb traffic safety standards of
the public entity having operational authority over the highway.
These standards may include provisiong requiring a finding and
certification by an appropriate official that the proposed
advertising display dees not censtitute a hazard to traffic.

{c) Bus passenger shelters or benches with advertising displays
may only be placed at approved passenger lcading areas.

{d}) Bus passenger shelters or benches with advertising displays
may only be placed in accordance with a permit or agreement with the
public entity having operational authority over the highway adjacent
to where, or upon which, the advertising display is to be placed.

(e) Any advertising display on bus passenger shelters or benches
may not extend beyond the extericor iimits of the shelter or bench.

(£) There may not be more than two advertising displays on any bus
passenger shelter.

{g} Advertising displays placed on bus passenger shelters or
benches pursuant to a permit or agreement with a local public entity
shall not be subject to the state permit regquirements specified in
Article © (commencing with Section 5350).

5408.7. (a) It is the intent of the Legislature that this section
shall not serve as a precedent for other changes to the law regarding
outdoor advertising displays on, or adjacent to, highways. The
Legislature reccgnizes that the streets in the City and County of San
Frangisco that are designated as state or federal highways are

unique in that they are also streets with street lights, sidewalks,
and many of the other features of busy urban streets. At the same
time, these streets double as a way, and often the only way, for
people to move through the city and county from one boundary to
another, The Legislature recognizes the particular topography of the
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City and County of San Francisco, the popularity of the area as a
tourist destination, the high level of foot traffic, and the unique
design of its highways.

{b} For purposes of this section, "street furniture"” is any kiosk,
trash receptacle, bench, public toilet, news rack, or public
telephone placed on, or adjacent to, a strest designated as a state
or federal highway.

{c) In addition to the advertising displays permitted by Sections
5405, 5408, and 5408.5, advertising displays located on street
furniture may be placed on, or adjascent to, any street designated as
a state or federal highway within the jurisdiction of a city and
county, subject te all of the following conditicns: .

{1) The advertising display meets the traffic safety standards of
the city and county. These standards may include provisions reguiring
a finding and certification by an appropriate official of the city
and county that the proposed advertising display duves not constitute
a hazard to traffic.

(2) Any advertising display that is within 660 feet of, and
visible from, any street designated as a state or federal highway
shall be consistent with federal law and regulations.

(3) Advertising displays on street furniture shall be placed in
accordance with a permit or agreement with the city and county.

(4) Advertising displays on street furniture shall not extend
beyond the exterior limits of the sitreet furniture.

(d) Advertising displays placed on street furniture pursuant to a
pernit or agreement with the city and county shall not be subject to
the state permit requirements of Article 6 (commencing with Section
5350). This subdivision does not affect the authority of the state to
enforce compliance with federal law and regulations, as required by
paragraph (2) of subdivision (c¢).

{e) (1) The city and county shall, upon written notice of any suit
or claim of liability against the state for any injury arising out
of the placement of an advertising display approved by the city and
county pursuant to subdivision {c¢), defend the state against the
ciaim and provide indemnity to the state against any liability on the
suit or claim.

(2} For the purposes of this subdivision, "indemnity"™ has the same
meaning as defined in Section 2772 of the Civil Ccde.

(£} (1} This section shall become inoperative not later than 60
days from the date the director receives notice from the United
States Secretary of Transportation that future operation of this
section will result in & reducticn of the state's share of federal
highway funds pursuant to Section 131 of Title 23 of the United
States Code.

(2) Upon receipt of the notice described in paragraph (1), the
director shall notify in writing the Secretary of State and the City
and County of San Francisco of that receipt.

{3) This section shall be repealed on January 1 immediately
following the date the Secretary of State receives the notice
reguired under paragraph (2).

5410. Any advertising display located within 660 feet of the edge

of the right-of-way of, and the copy of which is visible from, any
penalty segment, or any bonus segment described in Section 5406 which
display was lawfully maintained in existence on the effective date

of this section but which was not on that date in conformity with the
provisions of this article, may be maintained, and shali not he
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reguired te be removed until July 1, 1970. Any other sign which is
lawful when erected, but which does not on January 1, 1968, or any
time thereafter, conform to the provisiocns of this article, may be
maintained, and shall not be required to be removed, until the end of
the fifth year after it becomes nonconforming; provided that this
section shall not apply to advertising displays adjacent to a
landscaped freeway.

5412. ©Notwithstanding any other prowvision of this chapter, no
advertising display which was lawfully erected anywhere within this
state shall be compelled to be removed, nor shall its customary
maintenance or use be limited, whether oy not the remcval or
limitation is pursuant to or because of this chapter or any other
law, ordinance, or regulation of any governmental entity, without
payment of compensation, as defined in the Eminent Domain Law [Title
7 (commencing with Seclbion 1230.010) of Part 3 of the Code of Ciwvil
Procedure), except as provided in Sections 5412.1, 5412.2, and
5412.3. The compensation shall be paid to the owner or owners of the
advertising display and the owner or owners of the land upon which
the display is located.

This section applies to all displays which were lawfully erected
in compliance with state laws and local ordinances in effect when the
displays were erected if the displays were in existence on November
6, 1978, or lawfully erected after November 6, 1978, regardless of
whether the displays have become nonconforming or have been provided
an amortization period. This section does not apply to on-premise
displays as specified in Section 5272 or to displays which are
relocated by mutual agreement between the display owner and the local
entity,

"Relocation," as used in this section, includes removal of a
display and construction of a new display to substitute for the
display remcved. 7

It is a pelicy of this state to encourage lccal entities and
display owaners to enter into relocation agreements which allow local
entities to continue development in a planned manner without
expenditure of public funds while allowing the continued maintenance
of private investwent and a medium of public communication. Cities,
counties, cities and counties, and all other lccal entities are
specifically empowered to enter into relecation agreements on
whatever terms are agreeable to the display owner and the city,
county, city and county, or other local entity, and to adopt
ordinances or resolutions providing for relocation of displays.

5412.1. A city, county, or city and county, whose ordinances or
regulations are otherwise in full compliance with Section 5412, is
not in violation of that section if the entity elects to require the
removal without compensation of any display which meets all the
following requirements:

(a) The display is located within an area shown as residential on
a local general plan as of either the date an ordinance or regulation
is enacted or becomes applicable to the area which incorporates the
provisions of this section.

{b) The display is located within an area zoned for residential
use either on the date on which the removal requirement is adopted or
becomes applicable to the area.

{c) The display is not located within 660 feet from the edge of
the right-of-way of an interstate or primary highway with its copy

Relocations
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vigible from the highway, nor is placed or maintained beyond 660 feet
from the edge of the right-of-way of an interstate or primary
highway with the purpeose of its message being read from the main
traveled way.

{d) The display is not required tc be removed because of an
overlay zone, combining zone, or any other special zoning district
whose primary purpose is the removal or control of signs.

(e) The display is allowed to remain in existence for the pericd
of time set forth below after the enactment or amendment after
January 1, 1983, of any ordinance or regulation necessary to bring
the entity requiring removal into compliance with Section 5412, and
after giving notice of the removal requirement:

Fair Market Value on Date of

Notice Minimum Years
of Remcval Requirement Allowed
Under $1,999. ... iinnnnn. 2

52,000 to $3,999. ... i
$4,000 to 85,990, .. i tv i
86,000 to $7,999...... e e
58,000 to $9,999. ... . i,
$10,000 and over. .. vve v enrrnss

~l oy O s W

The amounts provided in this section shall be adjusted each
January 1 after Janumary 1, 1983, in accordance with the changes in
building costs, as indicated in the United States Department of
Commerce Composite Cost Index for Construction Costs.

5412.2. A city or city and county, whose ordinances or regulations
are otherwise in full compliance with Section 5412, is not in
violation of that section if the entity elects to require the removal
without compensation of any display which meets a1l the following
requirements:

(a) The display is located within an incorporated area shown as
agricultural on a local general plan as of either the date an
ordinance or regulation is enacted or becomes applicable tc the area
which incorporates the provisions of this section.

{(b) The display is located within an area zoned for agricultural
use either on the date on which the removal requirement is adopted or
becomes applicable to the area.

{c) The display is not located within 660 feet from the edge of
the right-of-way of an interstate or primary highway with its copy
visible from the highway, nor is placed or maintained beyond 660 feet
from the edge of the right-of-way of an interstate or primary
highway with the purpose of its message being read from the main
traveled way.

{d} The display is not required to be removed because of an
overlay zone, combining zone, or any cther special zoning district
whose primary purpose is the remcval or control of signs.

{e} The display is allcwed to remain in existence for the period
of time set forth below after the enactment or amendment after
January 1, 1983, of any ordinance or regqulation necessary to bring
the entity requiring removal into compliance with Section 5412, and
after giving notice of the removal requirement:

Fair Market Value on Date of
Notice Minimum Years
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of Removal Reguirement Allowed
Under 51,990, . ...t innn. . 2

52,000 to $3,999. ... ...
54,000 to $5,999. ... ...,
56,000 to $7,999.. .. ... ..
$8,000 teo $9,999........... S
10,000 and ovVeTr . .o v vt i v n o nnnn

=1 Sy Ao W

The amounts provided in this section shall be adjusted each
January 1 after January 1, 1983, in accordance with the changes in
building vosts as indicated in the United States Depavtment of
Commerce Composite Cest Index for Ceonstruction Costs.

5412.3. A county whose ordinances or regulations are otherwise in
full compliance with Section 5412, is not in violation of that
seclbion if the county elects to require iLhe removal wilhout
compensation of any display which meets all the following
requirements:

(a) The display is located within an unincorporated area shewn as
agricultural on a local general plan as of either the date an
ordinance or regulation is enacted or becomes applicable to the area
which incorporates the provisicns of this section.

(b} The display is located within an area zoned for agricultural
use either on the date on which the removal requirement is adopted or
becomes applicable to the area.

{c) The display is not located within 660 feet from Lhe edge of
the right-of-way of an interstate or primary highway with its copy
visible from the highway, nor is placed or maintained beyond 660 feet
from the edge of the right-of-way of an interstate or primary
highway with the purpose of its message being read from the main
traveled way.

(d} The display is not required to be removed because of an
overlay zone, combining zone, or any other special zoning district
whose primary purpose is the removal or control of signs.

{e) The display is allowed to remain in existence for the period
of time set forth below after the adoption or amendment after January
1, 1983, of any ordinance or regulation necessary to bring the
entity requiring removal into compliance with Section 5412, and after
giving notice of the removal requirement:

Fair Market Value on Date of

Notice Minimum Years
of Removal Requirement Aillowed
Under $1,99G6. ., .......... e 3.0

52,000 to 83,999, ... i
$4,000 to $5,999. ... . i
$6,000 to 7,999, 0 iy
58,000 to $9,0999. ... ... vy
S10,000 and OVEeT .. i everneens i

Lan Ve RN o) WY
oo,

The amounts provided in this section shall be adjusted each
January 1 after January 1, 1983, in accordance with the changes in
building coests, as indicated in the United States Department of
Commerce Composite Cost Index for Construction Costs.

5412.4. Section 5412 shall not be applied in any judicial
proceeding which was filed and served by any city, county, or city
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and county pricr to January 1, 1982, except that Section 5412 shall
be applied in litigation to prohibit the removal without compensation
of any advertising display located within 660 feel from the edge of
the right-of-way of an interstate or primary highway with its copy
visible from the highway, or any advertising display placed or
maintained beyond 660 feet from the edge of the right-of-way of an
interstate or primary highway that is placed with the purpose of its
message being read from the main traveled way of the highway.

5412.6. The requirement by a governmental entity that a lawfully
erected display be remcved as a condition or prerequisite for the
issuance or continued effectiveness of a permit, license, or other
approval for any use, structure, development, or activity other than
a display constitutes a compelled removal requiring compensation
under Section 5412, unless the permit, license, or approval is
requested for the construction of a building or structure which
cannot be built without physically removing the display.

5413. Priocr to commencing judicial proceedings to compel the

removal of an advertising display, the director may elect teo
negotiate with the person entitled to compensation in order to arrive
at an agreement as to the amount of compensation to be paid. If the
negotiations are unsuccessful, or 1f the director elects not to
engage in negotiations, a ¢ivil proceeding may be instituted as sst
forth in Section 5414.

To facilitate the negotiations, the Department of Transportation
shall prepare a valuation schedule for each of the wvarious types of
advertising displays based on all applicable data. The schedule shall
be updated at least once every two years. The schedule shall be made
available to any public entity requesting a copy.

5414, Proceedings to compel the removal of displays and to
determine the compensation regquired by this chapter shall be
conducted pursuant to Title 7 (commencing with Section 1230.01i0) of
Part 3 of the Code of Civil Procedure.

5415, The director shall prescribe and enforce regulations for the
erection and maintenance of advertising displays permitted by
Sections 5226, 5405, and 5408 consistent with Section 131 of Title 23
of the United States Code and the naticnal standards promulgated
thereunder by the Secretary of Transpcrtation; provided, that the
director shall ncot prescribe regulations imposing stricter
regquirements for the size, spacing or lighting of advertising
displays than are prescribed by Section 5408 and provided that the
director shall not prescribe regulations to conform to changes in
federal law or regulations made after November 8, 1967, without prior
legislative approval.

Notwithstanding any other provisions of this chapter, nc outdoor
advertising shall be placed or maintained adjacent to any interstate
highway or primary highway in violation of the national standards
promulgated pursuant to subsections (¢} and (f) of Section 131 of
Title 23 of the United States Code, as such standards existed cn
November 8, 1967.

5416, The director shall seek, and may enter into, agreements with

the Secretary of Transportation of the United States and shall take
such steps as may be necessary from time to time to obtain, and may
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accept, any allotment of funds as provided by subdivision (3j) of
Section 131 of Title 23 of the United States Code, as amendad from
time te time, and such steps as may be necessary from time to time to
obtain funds allctted pursuant to Section 131 for the purpose of
paving the 75 percent federal share of the compensation reguired by
subdivision (g) of Section 131 of Title 23 of the United States Code.

5417. ‘YFrom state funds appropriated by the Legislature for such
purposes and from federal funds made avallable for such purposes, the
California Transportation Commission may allccate funds to the
director for payment of compensation authorized by this chapter.

5418. The California Transportation Commission is authorized to
allocate sufficient funds from the State Highway Account in the State
Transportation Fund that are available for capital outlay purposes

to match federal funds made available for the removal of ocutdoor
advertising displays.

5418,1, When altlocating funds pursuant to Section 5418, the
commission shall consider, and may designate for expenditure, all or
any part of such funds in accordance with the following ordexr of
priorities for removal of those outdoor advertising displays for
which compensation is provided pursuant to Section 5412:

(a} Hardship situations involving outdoor advertising displays
located adjacent to highways which are included within the state
scenic highway system, including those nonconforming outdoor
advertising displays which are offered for immediate removal by the
owners thereof.

{b} Hardship situvations involving cutdoor advertising displays
located adjacent to other highways, including those nonconforming
outdoor advertising displays which are offered for removal by the
owners thereof.

(c) Neonconforming outdoor advertising displays located adjacent to
highways which are included within the state scenic highway system.

(d) Nenconfeorming outdoor advertising displays which are generally
used for product advertising, and which are located in
unincorporated areas.

(e) Nonconforming outdoor advertising displays which are generally
used for product advertising located within incorporated areas.

(f) Nonconforming outdoor advertising displays which are generally
used for non-motorist-oriented directional advertising.

(g) Nonconforming outdoor advertising displays which are generally
used for motorist-related directional advertising.

5419. (a) The director shall seek agreement with the Secretary of
Transportation of the United States, or his successor, under
provisions of Section 131 of Title 23 of the United States Code, to
provide for effective control of outdoor advertising substantially as
set forth herein, provided that such agreement can vary and change
the definition of "unzoned commercial or industrial area" as set
forth in Section 5222 and the definition of "business area'" as set
forth in Section 5223, or other sections related thereto, and
provided further that if such agreement does wvary from such sections
it shall not be effective until the Legislature by statute amends the
sections to conform with the terms of the agreement. If agreement is
reached on these terms, the director shall execute the agreement on
behalf of the state.
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(b) In the event an agreement cannot be achieved under subdivision
{a), the director shall promptly institute proceedings of the kind
provided for in subdivision (1} of Section 131 of Titlie 23 of the
United States Code, in order to obtain a judicial determination as to
whether this chapter and the regulations promulgated thereunder
provide effective control of cutdoor advertising as set forth
therein. In such action the director shall request that the court
declare rights, status, and other legal relations and declare whether
the standards, criteria, and definitions centained in the agreement
proposed by the director are consistent with customary use. If such
agreement is held by the ccurt in a final Jjudgment to be invalid in
- whole or in part as inconsistent with customary use or as otherwise
in conflict with Section 131 of Title 23 of the United States Code,
the directer shall promptly negotiate with the Secretary of
Transportation, or his successor, a new agreement or agreements which
siall conform to this chapter, as interpreted by the court in such
action.

5440. Except as otherwise provided in this article, no advertising
display may be placed or maintained on property adjacent to a section
of a freeway that has been landscaped if the advertising display is
designed to be viewed primarily by persons traveling on the
main-traveled way of the landscaped freeway.

5440.1. Except as provided in Section 5442.5, no advertising
dispiay may be placed or maintained along any highway or segment of
any interstate highway or primary highway that before, on, or after
the effective date of Secticn 131{s) of Title 23 of the United States
Code is an officially designated scenic highway or scenic byway.

5441, Any advertising display which is now, or hereafter becomes,
in violation of Section 5440 shall be subject to removal three years
from the date the freseway has been deciared a landscaped freeway by
the director or the director's designee and the character of the
freeway has been changed from a freeway to a landscaped Ireeway.

5442. Section 5440 does not apply to any advertising structure or
sign if the advertising display is used exclusively for any of the
following purposes:

(a) To advertise the sale or lease of the properiy upon which the
advertising display is placed.

(b) To designate the name of the owner or occupant of the premises
upon which the advertising display is placed, or to identify the
premises.

{¢) To advertise goods manufactured or produced, or services
rendered, on the property upon which the advertising display is
placed.

5442.,5, BSection 5440.1 does not apply to any advertising display if
the advertising display is used exclusively for any of the following
purposes:

(a) Directional and official signs and notices, including, but not
be limited to, signs and notices pertaining to natural wonders or
scenic and historical attractions that are otherwise required or
authorized by law and conform to regulations adopted by the
department.

(b) Signs, displays, and devices advertising the sale or lease of
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real property upon which they are located.

(c) Signs, displays, and devices, including, but not limited to,
those that may be changed at reasonable intervals by electronic
process or by remote control, advertising activities conducted on the
property on which they are lccated.

(d) Signs lawfuily in existence on October 22, 1965, as determined
by the department to ke landmark signs, including signs on farm
structures or natural surfaces, or of historlic or artistic
significance the preservation of which, in the opinion of the
department, would be consistent with the purposes of this section, as
determined by regulations adopted by the department.

(e) Signs, displays, and devices advertising the distribution by
nonprofit organizations of free coffee to individuals traveling on
the interstate system or the primary system. For the purpose of this
subdivision, the term "free coffee" means, coffee for which a
donation may be made, but is nol required.

5442.7. (a) Section 5440 does not apply to any freestanding
identifying structure that is used exclusively to identify
development projects, business centers, or assocociations located
within the jurisdiction of, and sponsored by, the City of Richmond to
support economic development activities.

(b) A structure erected pursuant to subdivision (a) shall conform
to all of the following conditions:

{l) Not more than one identifying structure may be used by the
City of Richmond and only if approved by that city by ordinance or
resolution after a duly noticed public hearing regarding the
structure.

{2) Placement of the structure shall not reguire the immediate
trimming, pruning, topping, or removal of existing trees to provide
visibility to the structure, unless done as part of the normal
landscape maintenance activities that would have been undertaken
without regard to the placement of the structure.

{3} The structure shall be generic only and shall not identify any
specific business.

(4} No public funds may be expended to pay for the costs of the
structure,

{53} The structure shall not cause a reduction in federal aid
highway funds as provided in Section 131 of Title 23 of the United
States Code.

5442.8. Section 544C does not apply to any advertising structure ox
sign 1f the advertising display 1s used exclusively to identify
development projects, business centers, or associlations located
within the jurisdiction of, or sponscred by, the City of Costa Mesa
to support economic development activities, if all of the following
conditions are met:

{a) No other display is used by the city pursuant to this section.

{b) The governing body of the city has authorized placement of the
dispiay by an ordinance or resolution adopted following a duly
noticed public hearing regarding the display.

{c) Placement of the display will not necessitate the immediate
trimming, pruning, topping, or removal of existing trees in order to
make the display visible or to improve its visibility, unless done as
part of the normal landscape maintenance activities that would have
been undertaken without regard to the placement of the display.

(d) The display does not cause a reduction in federal aild highway
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funds, asz provided in Gection 131 of Title 23 of the United Statos
Code.

5442.9, {a) Notwithstanding Section 5440, a city described in
subdivision (b} may erect a nonconrforming display if all of the
following apply:

(1} The display is placed on property that the city has owned
since before January 1, 1995.

(2) Not more than one additional display is added to the number of
signs within the city that do not conform to this article as of
January 1, 2000.

{3) The display is located within the boundaries of the city.

(4) Placement or maintenance of the display does not require the
immediate trimming, pruning, topping, or removal of existing trees to
provide wisibility to the display, unless done as part of the normal
landscape maintenance activities Lhal would have been undertaken
without regard to the placement or maintenance of the display.

(5) No public funds are required to be expended to pay for the
costs of the display.

(6) The display does not impose additional liability on the
Department of Transportation.

(7) The display does not cause a reduction in federal aid highway
funds, as provided in Section 131 of Title 23 of the United States
Code.

(8) All proceeds received by a participating city by allowing the
erection of the neonconforming display are expended by the city solely
for parks and programs for at-risk youth.

{9) The display does not advertise products or services which are
directed at an adult population, including, but neot limited to,
alcohol, tobacco, and gambling activities.

(b) For purposes of this section, city is any city that meets all
of the following conditions:

{1} The city's population is 17,000 persons or less.

{2} The city's annual budget is less than eight million dellars
($8,000,000).

(3} The city's geographical arez is less than 1.7 square miles.

{4) The city is located in an urbanized county containing a
population of 6,000,000 or more persons.

5442,310, {a) Notwithstanding any other provision of this chapter,
Section 5440 does not apply to any advertising display if all cf the
following ccnditions are met:

(1) Not more than five advertising displays, whose placement or
maintenance is otherwise prohibited under this chapter, shall be
erected and cnly if approved by ths Oakland-Alameda County Coliseum
Authority. ' '

(2} ALl five advertising displays shall meet the 1,200 square foot
size restriction set forth in subdivision (a) of Section 5408.
However, subject to subdivision (b}, three of the advertising
displays may be vertically oriented so long as those displays do not
exceed 60 feet in height and 25 fezt in length, including border and
trim and excluding base or apron supports, and other structural
members.

(3) The display area of each advertising display is measured by
the smallest sguare, rectangle, circle, or combination that will
encompass the display area. For purposes of this section,
embellishments and secondary signs located in the border or trim
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around a display area advertising the name of the coliseum complex or
the identities of athletic teams who are licensees or lessees of all
or portions of the Cakland-Alameda County Coliseum Complex shall not
cause the border or trim areas to be included in a display face for
measurement purposes, In the case of an LED display advertising
on-premises activities at the Oakland-Alameda County Coliseum
Complex, or off-premises, noncommercial community activities, the LED
portion cf the display face shall not be included for measurement
purposes.

{4) Placement or maintenance of each advertising display does not
require the immediate trimming, pruning, topping, or removal of trees
located on a state highway right-of-way to provide wvisibility to the
advertising display, unless done as part of the normal landscape
maintenance activities that would have been undertaken without regard
to the placement c¢f the display.

{5) No advertising display shall advertise products or services
that are directed at an adult population, including, but not limited
to, alcochol, tobacco, gambling, or sexually explicit material.

(6) Each advertising display shall be located on the
Ozkland-Alameda County Coliseum Complex property and shall comply
with the spacing requirements set forth in subdivision (d} of Section
5408, as implemented by department regulation.

(7) If any advertising display erected pursuant to this section is
removed for purposes of a transportation project undertaken by the
department, the display owner is entitled to relocate that display
within the Oakland-Alameda County Coliseum Complex property, and is
not entitled to monetary compensation for the removal or relocation
even 1f relocation is not possible.

{8) The display shall not cause a reduction in federal aid highway
funds as provided in Section 131 of Title Z3 of the United States
Code. ‘

{b) For the specific purpese of this section and in accordance
with the Memorandum for Record with the Federal Highway
Administration dated January 17, 2001, upon the writien request of
the Oakland-Alameda County Coliseum Authority on behalf of its
licensee or ccntractor seeking to erect one or more of the three
advertising displays allowed by paragraph (2) of subdivision (a)
consisting of a size not to exceed 60 feet in height and 25 feet in
length, the department shall promptly reguest Federal Highway
Administration approval of that change in corientation to ensure that
the advertising displays will not cause a reducticn in federal aid
highway funds. Upon receipt of the approval from the Federal Highway
Administration, the advertising display or displays may be erected.

(c) For the purposes of this section, the Oakland-Alameda County
Coliseum Complex 1s the real property and improvements located at
7000 Coliseum Way, City of Oakland, and more particularly described
in Parcel Map 7000, filed August 1, 1996, Map Book 223, Page 84,
Alameda County Records, Assessor's Parcel Nos. 041-39%01-008 and
041-3901-008.

5442,11, MNotwithstanding any other provision of this chapter,
Section 5440 does not apply to any advertising display in the
Mid-City Recovery Redevelopment Project Area within the City of Los
Angeles if all of the following conditions are met:

{a) Not more than four advertising displays, whose placement or
maintenance is otherwise prohibited under this chapter, may be
erected if approved by the Community Redevelopment Agency of the City
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of Lous Angeles as part of an cwner-participation agreement or
disposition and development agreement.

{b) All four advertising displays meet the requiremencs set forth
in Section 5405 and 5408. '

{c) Placement cor maintenance c¢f each advertising display dees not
require the immediate trimming, pruning, topping, ov removal of frees
located on a state highway right-of-way o provide wisibility to the
advertising display, unless done as part of the normal landscape
maintenance activities that would have been undertaken withoui regard
to the placement of the display.

{d) No advertising display shall advertise products or servicces
that are directed at an adult population, including, but not limited
to, alcohol, tobacco, gambling, or sexually explicit material.

{e) If any advertising display erected pursuant to this section is
removed for purposes of a transportation project undertaken by the
department, the display owner is entitled Lo relocalte that display
and is not entitled to monetary compensation for the removal or
relocation.

{f) The advertising display shall not cause a reduction in federal
aid highway funds as provided in Section 131 of Title 23 of the
United States Code.

5442.13. (a) Notwithstanding any other provision of this chapter,
Section 5440 shall not prohibit an advertising display in the City of
Los Angeles by a not-for-profit educational academy that is exempt
from taxation pursuant to Section 501{c) {3} of Title 26 of the United
States Code, if all of the following conditions are met:

{1) The exception provided by this section is limited to only one
advertising display.

(2) The site of the academy is located immediately adjacent to
State Highway Routes 10 and 110 in the City of Los Angeles.

{3) The academy's curriculum focuses on providing arts and
entertainment business education.

(4) The advertising display is constructed on the roof of the
academy's facility.

{5) The advertising display meets the requiremsnts set forth in
Sections 5405 and 5408.

(6) Placement or maintenance of the advertising display does not
require the immediate trimming, pruning, topping, or removal of trees
located on a state highway right-of-way to provide visibility to the
advertising display, unless done as part of the normal landscape
maintenance activities that would have been undertaken without regard
to the placement of the display.

{7) Revenues accruing to the academy from the advertising display
are used exclusively for the acquisition, operation, and improvement
of the academy. ' '

{b) An advertising display erected pursuant to this section shall
not advertise products or services that are directed at an adult
population, including, but not limited to, alcohol, tcobacco,
gambling, or sexually explicit material.

{¢) If an advertising display erected pursuant to this section is
removed for purposes of a transportation project undertaken by the
department, the display owner shall be entitled to relocate that
advertising display with no compensation for the removal or
relocation, and the relocation shall be limited to a site on the
property of the academy specified in subdivision (a).

{d) An advertising display erected pursuant to this section shail
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not cause a reduction in federal aid highway funds, as provided in
Section 131 of Title 23 of the United States Code.

(e} If the academy specified in subdivision (a) closes or
otherwise ceases to operate, the advertising display permitted under
this section shall no longer be authorized and shall be removed from
the property of the academy.

(f) Notwithstanding Section 5412, if the property on which the
academy specified in subdivigion (a) is sold, the seller shall remove
the billboard from the property without compensation before title to
the property is transferred to the buyer.

(g) The academy specified in subdivision (a) shall prepare an
audit of the revenues generated by the advertising display authorized
under this section that includes, but is not limited to, the total
revenues generated from the display, the amount of revenues received
by the academy, and the expenditures and uses of the revenue. The
audit shall be submitted to the Controller and the Leglislature on or
before January 1, 2007, and every four years thereafter.

{h) The academy specified in subdivision {(a) shall comply with the
provisions of the City of Los Angeles regulation designated as
Section 12.21A 7 (1) of the Los Angeles Municipal Code. The
regquirements of this subdivision shall be waived if the City of TLos
Angeles fails to implement, comply with, and make a determination
pursuant to the provisioans of Section 12.231A7 {1} of the Los Angeles
Municipal Code on cr before January 1, 2005,

5443, DHNothing in this article prohibits either of the fellowing:

(a) Any county from designating the districts or zones in which
advertising displays may be placed or prohibited as part of a county
land use or zoning ordinance.

(b} Any governmental entity from entering into a relocation
agreement pursuant to Section 5412 or the department from allowing
any legally permitted display to be increased in height at its
permitted locaticn or to be relocated if a noise attenuation barrier
is erected in frent of the display or if a building, construction, or
structure, including, but not limited to, a barrier, bridge,
overpass, or underpass, has been or is then being erected by any
government entity that obstructs the display's visibility within 500
feet of the display and that relocated display or that action of the
department would not cause a reduction in federal aid highway funds
as provided in Section 131 of Title 23 of the United States Code or
an increase in the number of displays within the Jjurisdiction of a
governmental entity which deoes not conform tc this article. Any
increase in height permitted under this subdivision shall not be more
than that necessary to restore the visibility of the display to the
main-traveled way. An advertising display relocated pursuant to this
subdivision shall comply with all of the provisions of Article 6
{commencing with Section 5350).

5443.5. Nothing in this article prohibits the Department of
Transportation from allowing any legally permitted display situated
on property being acquired for a public use to be releocated, subject
to the approval of the pubiic agency acquiring the property and the
approval of the jurisdiction in which the display will be relocated,
so long as the action of the department in allowing the relocation of
the display would not cause a reduction in federal-aid highway

funds, as provided in Section 131 of Title 23 of the United States
Code, or an increase .in the number of displays which do not conform
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to this article within the jurisdiction of a goveramental entity.

5460. TL is unlawful for any person to place or cause to be placed,
or to maintain or cause to be maintained any advertising display
wiltheut the lawful permission of the owner or lessee of the property
upon which the advertising display is leocated.

5461. All advertising dispiays which are placed ox which exist in
violation of the provisions of this chapter are public nuisances and
may be removed by any public employee as further provided in this
chapter.

5463, The director may revoke any license or permit for the failure
to comply with this chapter and may remove and destroy any
advertising display placed or maintained in violation of this chapter
after 30 days' writilen notice is forwarded by mall to the
permitholder at his or her last known address. If no permit has been
issued, a copy of the notice shall be forwarded by mail te¢ the
display owner, property owner, or advertiser at his or her last known
address.

Notwithstanding any other provision of this chapter, the director
or any authorized emplovee may sumnarily and without notice remove
and destroy any advertising display placed in violation of this
chapter which is temporary in nature because of the materials of
which it is constructed or because of the nature of the copy thereon.

For the purpose of removing or destroying any advertising display
placed in violation of this chapter, the director or the director's
authorized agent may enter upon private property.

5464. Every person as principal, agent or employee, violating any
of the provisions of this chapter is guilty of a misdemeanor.

5465. The remedies provided in this chapter for the removal of
illegal advertising displays are cumulative and not exclusive of any
other remedies provided by law.

5466. ({a) Notwithstanding any other provision of law, as to an
advertising display in place as of August 12, 2004, a cause of acticn
for the erection or maintenance of an advertising display that
viclates this chapter or the laws of a local governmental entity
shall not be brought by a private party against an advertising
display that has been in continuous existence in its current location
for a period of five years. However, if the advertising display has
been illegaliy mcdified, the cause of action for the illegal
modification may be brought by a private party 1f it is filed within
five years of the date the modification was made. '

(b) This section shall not apply to a cause of action brought by a
governmental entity that is based on the erection or maintenance of
an advertising display that violates this chapter or the laws of the
governmental entity.
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Chapter 17.36 - SIGN REGULATIONS
Sections:

17.36,010 - Purpose.
The purpose of this chapter is to establish sign regufations that are intended to:

A, Limit and control the location, size, type and number of signs allowed in the City of Banning.

B. To provide for a more orderly display of advertising devices, while implementing community design standards
with respect to character, quality of materials, color, illumination and maintenance, which are consistent with the
City's General Plan.

C. To bring these advertising devices into harmony with the buildings, with the neighborhood, with the natural
environment, and with other signs in the area.

D. To preserve and improve the appearance of the City as a place in which to live and work, and as an attraction to

nonresidents who come to visit or trade.

To encourage sound signage practices as an aid to business and for the information of the public, while

preventing excessive and confusing sign displays.

F.  To reduce hazards to motorists, bicyclists and pedestrians.

G. And to promote the public health, safety, viewsheds, aesthetic values, and general welfare of the community by
regulating and controlling all matters relating to signs.

m

(Zoning Ord, dated 1/31/06, § 9109.01.)

17.36.020 - Applicabitity.

A, This chapter shall apply fo all signage proposed within the community. No signs shall be erected or maintained in
any land use district established by this Zoning Ordinance, except those signs specifically enumerated in this chapter.
The number and area of signs as outlined in this chapter are intended to be maximum standards.

B. In addition to the standards set forth herein, consideration shall be given to a sign's relationship to the need that it
serves, and the overall appearance of the subject property as well as the surrounding community. Compatible
design, simplicity, and sign effectiveness are to be used in establishing guidelines for sign approval,

{Zoning Ord. dated 1/31/06, § 9109.02.)

17.36.030 - Definitions.

Abandoned Sign. Any display remaining in place or not maintained for a period of 120 days or mare which no longer
advertises or identifies an on-going business, product, or service available on the husiness premises where the display is
located.

Address Sign. The numeric reference of a structtre or use to a street, included as part of a wall or monument sign.

A-Frame Sign. A free standing sign usually hinged at the top, or attached in a similar rnanner, and widening at the
bottom to form a shape similar to the letter "A" Such signs are usually designed to be auxiliary portakle commercial
signage, hence they are not considered permanent signs.

Anchor Tenant. A shopping center key tenant, usually the largest or one of the largest tenants located within the
shopping center, which serves to attract custorers to the center through its size, product line, name, and reputation.

Animated Sign. A sign with action or motion, flashing or color changes, requiring electrical energy, electronic or
manufactured sources of supply, bui not including wind actuated elements such as flags or banners. Said definition shall
not include displays such as time and temperature, revolving, changeable copy or public information canters.

Announcement or Bulletin Board Signs. Signs permanent in character designed to accept changeable copy,
handbills, posters and matters of a similar nature.

Area of sign. The atea of a sign shall be the entire area including any type of perimeter or border which may enclose
the outer limits of any writing, representation, emblem, figure or character excluding architectural features or design.
The area of the sign having no such perimeter or border shall be computed by enclosing the entire atea within

about:blank 9/9/2015
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paraliciograms, triangles or drcdes of the smailest size sufficient to cover the eniiie area of the sign and computing the
area of these parallelograms, triangles or circles. The area computed shall be the maximum portion or portions which

A& £

rriay be viewed from any cne direction.

Avwming, Canopy, oi Marguea Sign. A nonelectric sign that Is printed on, painted on, or attached to an awaing,
canopy, of inal guee and is only permitted on the veriical surface oy flap.

Eannar Atemporary display such as used to announce open houses, grand openings or special announcements.
Often mada of cloth, bunting, plastic, paper, or similar material.

Bench Sign. Copy painted on any portion of & bus step or other bench,

Biliboard or Off-Site Sign. A sign structure advertising an establishment, merchandise, service, or entertainment,
which is not sold, produced, manufactured, or furnished at the property on which the sign is located.

Building Face and/or Frontage. The length of the single front building elevation In which the primary entrance to
the business is located, If mere than one business is located in a single building, then such length shall be limited to that
portion which is occupled by each individual business.

Canopy Sign. Shall mean a sign attached to either the underside of the canopy, or marquee, or directly to the
canopy itself.

Changeable Copy Sign. A sign designed to allow the changing of copy through mantsal, mechanical, or electrical
means,

Civic Event Sign. A temporary sign, other than a commercial sign, posted to advertise a civic event sponsored by a
public agency, school, church, civic-fraternal organization, or similar noncemmercial organization.

Commercial Seasonal Sign. An "open” or "closed” window sign, posted on a seasonal hasis.

Contractor's Sign/Construction Sign. A temporary sign erected on the parcel on which construction is taking place,
limited to the duration of the construction, indicating the names ofthe architects, engineers, landscape architects,
contractors, or similar artisans, and the owner, financial supporters, sponsors, and similar individuals or firms having a
major role or interest with respect to the structure or project.

Directional Sign. Signs limited to on-prermises directional messages, principally for pedestrian or vehicular traffic,
such as "one way*, "entrance", or "exit".

Directory Sign. A sign for listing the tenants or accupants and their suite numbers of a huilding or center.
Doubtle-faced Sign. A single structure designed with the intent of providing copy on both sides.

Eaveline. The bottom of the roof eave or parapet,

Election Sign, A temporary sign related to or directly associated with a national, state, county or local election or |
referendum,

Flags and pennants.Shall mean devices generally made of flexible materials, usually cloth, paper or plastic, and
displayed on strings. They may or may not contain copy. This definition shall not include the flag of the United States or
of any state.

Flags of the State and Nation.A flag of the United States or the State of California.
Flashing Sign.A sign that contains an intermittent or sequential flashing light source.

Freestanding Sign.A sign which is supported by one or more uprights, braces, poles, or other similar structural
components that is not attached to a building or buildings. Flagpoles are not included in this definition,
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Freeway.A highway in respect to which the owners of abutting land have no right or easement of access or in
respect to which such owners have only limited or restricted right or easement of access, and which is declared to be
such in compliance with the Sireets and Highways Code of the State of California.

Future Tenant ldentification Sign.A temporary sign which identifles a future use of a site or huilding.

Grand Opening.A promotional activity not exceeding 30 calendar days used by newly established businesses, within
2 months after occupancy, to inform the public of their location and service available to the community. Grand Opening
does not mean an annual or occasional promotion of retail sales or activity by a business.

Ground Sign.A display attached to the ground, within an architecturally planned wall or structure, and not over eight
(8) feet in height.

Height of Sign.The greatest vertical distance measured from the existing grade at the mid-point of the sign support
{s} that infersect the ground to the highest element of the sign.

Holiday Decoration Sign.Temporary signs, in the nature of decorations, clearly incidental to and customarily
assodiated with holidays.

Identification Sign.A sign attached to the building and displaying only the name, type of business, and/ar logo in
combination, Identiying a particular business establishment.

liegal Sign.Any of the foliowing: a sign erected without first complying with all ordinances and regulations in effect
at the time of its canstruction and erection or use; a sign that was legally erected, but whose Use has ceased, or the
structure upon which the display is placed has been abandoned by its owner, not maintained, or not used to identify or
advertise an ongoing business for a period of not less than 120 days; a sign that was legally erected which fater hecame
nonconforming as a result of the adoption of an ordinance, the amortization period for the display provided by the
ordinance rendering the display nonconforming has expired, and conformance has not been accomplished; a sign which
Is a danger to the public or is unsafe; a sign which is a traffic hazard not created by relocation of streeis or highways or
by acts of the Ciy or County. Abandoned signs and prohibited signs are also illegal.

Hluminated Sign. A sigh with an artificial light source, either internal or external, for the purpose of lighting the sign.

Institutional Sign. A sign identifying the premises of a church, school, hospital rest home, or similar institutional
facility.

Kiosk. An off-premise sign of no more than four square feet in size, used for directing people to the sales office or
models of a residential subdivision project.

Logo. An established identifying symbol or mark associated with a business or business entity.
Lot or Street frontage. The linear front footage of a parcel of property abutting a dedicated public street.
Logo Sign. An established trademark or symbol identifying the use of a building.

Monument Sign. An independent structure supported from grade to the bottom of the sign with the appearance of
having a solid base. :

Murals. Painted wall signs which have a majority of the sign area comprised of noncommercial content, which
generally have artistic, historic or cultural themaes, and which are designed and painted {or supervised) by an artist who
possesses demonsirated knowledge and expertise in the design, materials, and executicn of murals or other art.
Commercial content, of murals shall be subject to all applicable sign limitations of the underlying zone district.

Non-Commercial Sign. A sigty which does not promote, identify or sell a business or product.

about:blank 0/9/2015
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Menconforming Sign, A legally estabiished sign which fails to conform to the regulations of this chapter, Dihenwise
conforming slens whose height exceeds the provisions of this chapter only because a special topographieal circumstance
resuifs in a material impairmant of the visihility of the display or the ownar’s ability to adequately and =ffectively continua
to communicate with the public through the use ot the dispiay if the sign were limited to the helght aliowed in this
chapter shall not be considered nonconferming.

Sccuspancy Frontage. fach individual tenant space within a building or group of buildings which faces upotia
dedicated street or public parking area between such space and street.

Off-Site Sign. Any sign which advertises or Informs Ir any manner husinesses, services, goods, persons, or events at
some lncation ather than that upon which the sign is located, Off-premise sign, billboard, and outdoor adveriising
structure are equivalent terms.

Open House Sign. A temparary on-site sign posted to indicate a salesperson is available to represent the property
subject to sale, lease, or rent.

Painted Sign. Signs painted on the axterior surface of a building or structure; however, if such signs have raised
borders, letters, characters, decorations or lighting appiiances, they shall ke considered waii signs,

Parcel or lot of real property. A parcel or lot of real property under separate ownership from any other parcel or
lot and having street or highway frontage.

Political Sign. A sign other than an election sign directly associated with an ideological, political or similar
noncormmercial message on a sign.

Portable Sign. A sign that is not permanently attached to the ground or a huilding.

Projecting Sign. Any sign which is suspended from or supported by a building or wall, and which projects eighteen
{18) inches or more outward therefrom.

Promational Sign. A sign erected on a temporary basis to promote the sale of new products, new management,
new houts of operation, a new service, or to promote a special sale,

Public Information Center. Any display which Is characterized by changeable copy, letters or symbeols,
Real Estate Sign. An on-site sign pertaining to the sale or lease of the premises.
Ravolving Sign. Any sign that revolves, elther by wind actuation or by electrical means.

Roof Sign. A sign erected, constructed, or placed upon or over a roof of a building, including a mansard roof and
which is wholly or partly supported by such buildings.

Shapping Center. A group of four (4} or more businesses which function as an integral unit on a single parcel or
group of parcels and utilize commeon off-street parking and access and is identified as a shopping center,

Sign. Any structure, housing, device, figure, statuary, painting, display, message placard, or other contrivance, or any
part thereof, which Is designed, consiructed, created, engineered, intended, or used to advertise, or to provide data or
information in the nature of advertising, for any of the following purpose: to designate, identify, or indicate the name of
the business of the owner or occupant of the premises upon which the advertising display is located; or, to advertise the
business conducted, services available or rendered, or the goods produced, sold, or available for sale, upon the property
where the advertising display is erected. This definition shall include all parts, portions, unlts and materials composing
same, together with Hlumination, frame, background, structure, support and anchorage therefor.

Sign Araa. The entire face of a sign, Incduding the surface and any framing, projections, or molding, but not including
the support structure, Individual channal-type letters mounted on a building shall be measured by the area enclosed by
four straight lines outlining each word or grouping of words.

Sign Program. A coordinated program of one or more signs for an individual building or building complexes with
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muitiple tenants.

. A sign intended o be displayed for a limited period of time.
Time and temperature sign. A sign giving the tirme and or temperature.

Tradaimark, Aword or nama which, with a distinctive type or letter style, is associated with a business or business
entity in the conduct of business.

=

Tract deveiopment sign. A sign indicating the location of a housing tract.

Tract diractional sigh_ An off-nremises sign indicating direction tn a fract development.

Vehicle Sign. A sign which is attached to or painted on a vehlcle which is parked on or adjacent to any property, the
principat purpose of which is to attract attention to a product sold or an activity or business located on such property.

Wali Sign. A sign painted on or fastened to a wall and which does not project more than 12 inches from the building
or structure,

Windowr Sign. Any sign.that is applied or attached to a window or tocated in such a manner that it can be seen from
the exterior of the structure, on a permanent or temporary basis.

(Zoning Ord. dated 1/31/06, § 9109.03; Ord. No. 1382, § 3 {part).}
{Ord. No. 1424, § 3.1, 7-13-10)

17.36.040 - Sign permit required,

A. General,

1. No sign, or temporary sign, unless exempted by this chapter, shall be constructed, displayed or altered without a
sign permit or sign program approved by the City. The Community Development Department shall review all
signs unless otherwise stated.

2. Sign permits shall be reviewed and either approved or denled by the Director within 30 days of submittal of a
complete application. The determination of a complete application shall be in conformance with the California
Permit Streamlining Act.

3. Determination on sign permit applications are to be guided by the standards and criteria set forth in this article.
An application will be approved whenaver the proposed sign conforms to all design, size, height and other
standards for signs suhject to a permit requirement, as such requirements are set forth in this chapter,

4, The Director's determination shall be provided in writing, and shall include an explanation of the reasons for
approval or denial. Appeal of the Director's decision shall be in confoermance with Chapter 17,68, Hearings and
Appeals,

B. Sign Program. A permit for a sign program shall be required for all new commercial, office, and industrial centers
consisting of three or mare tenant spaces. The program shall be filed with the project application to consiruct the
center, and shall be processed concurrently with the project application. The purpose of the program shait be to
integrate signs with building and landscaplng design to form a unified architectural statement. This may be achieved
by:

1. The use of the same background celor, and allowing signs to be of up to 3 different colors per multi-tenant
center.

2. The use of the same type of cabinet supports, or method of mounting for signs, and the same type of

“construction material for components, such as sign copy, cabinets, returns, and supports.

3. The use of the same form of illumination of the signs, with internally lit signs generally being preferred by the
City due to the lack of overspill from such lighting.

Uniform sign placement specifications, letter height, and logo height for both anchor tenants and minor tenants.

5. logos may be permitted and are not subject to the color restrictions specified in the program. Hnwever, no logo
should exceed 25% of the allowable sign area.

(Zoning Ord. dated 1/31/06, § 9109.04.)
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17.36.050 - Exemnpt signs.
The following signs shall be exempt from the provisions of this chapter:

A

Window signs not exceading two (2) square foot [feet} and limited to business identification, hours of operation,

address, and/or emergancy information. {Neon signs of any size require a permit, if allowed.)

Signs within a structure and not visible from the outside.

Memorial signs and plaques installed by a civic organization recognized by the Council, when cut in masonry or

bronze tablets,

Official and legal notices Issued by a court or governmental agency.

Official flags of the United States, the State of Califarnia, County of Riverside, or the City of Banning.

Identification signs on construction sites. Such signs shail be limited to one directory or pictorial display sign

identifying all contractors and other parties {including lender, realtor, subcantractars, etc.). Each sign shall not

exceed 20 square feet in area and 6 feet in height. Each sign shall be removed prior to issuance of a Certificate of

Occupancy,

Election Signs. Electicn signs must comply with the following requirements:

1. Election signs shall be limited in size to the maximurn allowed in the zones where located. Any freeway
oriented freestanding sign shall be required to secure all applicable permits and comply with these sign
regulations including section 17.36.110.

2, No election signs shaii be permitted on public property or in the public right-of-way.

There are no pre-election restrictions limiting when elections signs may be erected, but the owner of the
sign must remove the sign within seven days after the applicable elaction has ended.

4. For all election signs, the campaign shall be deemed the owner of the sign unlass it can establish that it is
not the owner of the sign. In the event the campalgn establishes it is not the owner of the sign, the owner of
the property on which the sign is placed, shall be deemed the cwner of the sign.

5. Inthe event that any such sign violates the provisions of this chapter, or if it is not removed within the
period provided hereunder, it shall be subject to abatement pursuant to the procedures prescribed in
section 17.36.090,

6. Except as provided in this subsection, no permit shall be required for election signs.,

Real estate signs for residential sales shall be one sign not exceeding four square feet in area and five feet in

height, provided it is unlit and is removed within 7 days after the close of escrow or the rental or lease has been

accomplished. Open House signs, for the purpose of selling a single house or condominium and ot exceeding
four sguare feet in area and five feet in height, are permitted for directing prospective huyers to property
offered for sale.

Real estate signs for the inittal sale, rental, or lease of commercial and industrial premises: One sign not to

exceed 20 square feet in area to advertise the sale, lease, or rent of the premises. No such sign shall exceed

eight feet in overall height and shall be removed upon sale, lease or rental of the premises or 12 months,
whichever comes first, Thereafter, one sign per premise not to exceed 12 square feet in size and five feet in
height is permitted for the sale, lease or rent of the premise.

Future tenant identification signs: One wali or freestanding sign may be placed on vacant or developing property

to advertise the future use of an approved project on the property and where informatlon may be obtained.

Such sign shall be limited to one sign, a maximurm of 20 square feetin area and eight feet in overall height. Any

such signs shall be single faced and shall be removed prior to the granting of occupancy permit by the City.

Incidental signs for automobile repair stares, gasoline service stations, automebile dealers with service repairs,

motels and hotels, showing notices of services provided or required by law, trade affiliations, credit cards

accepted, and the like, attached to the structure or building; provided that all of the foltowing conditions exist:

1. The signs number no mare than three,

2. No such sign projects beyond any property line.

3. Nosuch sign shall exceed an area per face of three square feet.

4, Signs may be double-faced,

Copy applied to fuei pumps or dispensers such as fuel identification, station logo, and other signs required by
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law.

Agricultural signs, either wall or freestanding types, non-illuminated, and not exceeding four square feet for lots

two acres or less and 10 square feet for lots greater than two acres, identifying only the agricultural products

grown on the premises. The number of such signs shall be one per streel frontage or a maximum of two, with
wall signs to be located below the roofline and freestanding signs to be no higher than six feet.

Sign programs which have been approved prior to the adaption of this Zoning Ordinance.

Municipal and traffic control signs: Directional signs te aid vehicle or pedestrian traffic provided that such signs

are located an-site, have a maximum area which does not exceed three square feet, have a maximum overall

height of four feet above grade, and are mountad on a manument or decorative paole, Such signs may be located
in a required setback provided that a minimum distance of five feet from any properly line is maintained.

Directional signs to the railway, the alrport or the highway are among the types of signs which fail in this

category.

Temporary window signs may be permitted on the inside of windows facing out which do not cover more than

25% of the individual window suiface for a period not to exceed 30 days use during any 60 day period.

Temporary painted signs may be an the cutside of the window,

Historic site and historic landmark, and neighborhood signs, when designed in conformance with standards of

the California Historic Commission or a similar entity.

Professionally made restroom, telephone and walkway signs of under one square foot.

Emblems or signs of a political, civic, philanthropic, educational or religious organizations, if those signs are on

the premises cccupied by such organizations, and do not exceed 24 square feet in area, or number more than

one emblerm or sign in total.

Political Signs. Politicat signs must comply with the following requirements;

1. Political signs shall be limited in size to the maximum allowed in the zones where located. Any freeway
oriented freestanding sign shall be required to secure all applicable permits and comply with these sign
regulations including section 17.36.110.

2. No political signs shall be permitted on public property or In the public right-of-way.

In the event that any such sign violates the pravisions of this chapter, it shall be subject to abatement
pursuant to the procedures prescribed in section 17.36.690,
4. Except as provided in this subsection, no permit shall be required for political signs.

(Zoning Ord. dated 1/31/06, § 9109.05.)

(Ord. No. 1424, §3.2,3.3, 7-13-10; Ord. No. 1487 § 3.2, 4-18-15)

17.36.060 - Prohibited signs.
The following signs are Inconslstent with the sign standards set forth in this chapter, and are therefare prohibited:

A
B.

momoo

Abandoned signs.

Animated, moving, flashing, blinking, reflecting, revolving, or any other similar sign, except electronic message
boards.

All banners, flags, and pennants in the Downtown Commerclal zening district and located within 50 feet of a
residential property,

Biltboards.

[Reserved].

Changeable copy signs and electronic message boards, except as allowed by a Conditional Use Parmit for movie
theaters, arenas, stadiums, or auto malls in the commercial land use districts,

Reserved.

Off site signs, except as permitied elsewhere in this ordinance.

Permanent sale signs.

Portable signs or A-frame signs, except in the Downtown Commercial zone and shall not pose & hazard to
pedestrians; and, shall be stahle under all-weather conditions or shall be removed.

Roof signs.

about:blanlk 9/6/2015
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L. Signs on public property or the public rights-of-way, except for traffic regulation and signs permitted by a
governmental agency.

M. Signs painted.on fences or roofs,

N. Balloons and other inflated devices or signs designed to attract affention, except with Temporary Use Permit,

0. Signs that are affixed to vehides, excluding permanent signs on commercial vehlicles which are driven on a daily
or weekly basis.

P, Signs which simulate in color or design a traffic sign or signal, or which make use of words, symbols or
characters in such a manner to interfere with, mislead, or confuse pedestrian or vehicular traffic.

Q. Signs which singly or in combination with other signs block more than 5% of the view from any window or door
of any structure or dwelling used primarily as a residence.

R. Signs which singly or in combination with other signs, for any portion of the day, bleck natural sunlight from
falling upon any window or door of any structure or dwelling used primarily as a residence.

S.  Signs which singly or in combination with other signs block more than 33% for solid lettering (er up to 50% if
perforated vinyl window signs) of the view fram any window or door of any structure used or occupied by people
for more than an hour of a typical day, in alf zoning districts of the City,

(Zoning Ord. dated 1/31/06, 8 9109.06; Ord. No. 1377,8 1.}
(Ord. No. 1424, § 3.4, 7-13-10; Ord. No. 1447, § 3, 2-14-12; Ord. No. 1487, 8 3.2, 4-28-15)

17.36.070 - Temporary signs.

Special event signs and civic event signs may be approved by the Director for a limited period of time as a means of
publicizing special events such as grand openings, carnivals, parades, charitable events and holiday sales. Such spedial
event signs shall be limited to the following provisions;

A.  No special event sign shall be erected without a temporary use permit.

B. Special event signs shall be limited to 90 days per event from the date of erection or date of permit, whichever
occurs first,

C." Spedial event signs shall not include promaotional sales signs, and they must be taken down within a week after
the conclusion of the special event.

D. Special event signs may include balloons, inflated devices, search lights, beacons, pennants, and streamers.

E. Such temporary signs may not be granted to the same business or locatlon moere than twice during any one
year,

{Zoning Ord. dated 1/31/06, § 9109.07; Ord. No. 1448, § 8, 5-8-12}

17.36.080 - Off-site residential subdivision directional signs.

The following shall regulate and establish a standardized program of off-site residential subdivision directional kiosk
- signs for the City. For the purposes of this subsection, a residential subdivision is defined as a housing project within a
recorded tract where five or more structures or dwelling units are concurrently undergoing construction,

A. No kiosk sign structure shall be located less than 300 feet from an existing or previously approved kiosk site,
except in the case of signs on different corners of an intersection.

B. The placement of each kiosk sign structure shall be reviewed and approved hy the Director.

All kiask signs shall be placed on private property with written consent of the property owner.

D. A kiosk sign lacation plan shall be prepared, showing the site of each kiosk directional sign, and shall be
approved by the Director prior to the issuance of a sign permit.

E. There shall be no additions, tag signs, streamers, devices, display boards, or appurtenances, added to the kiosk
signs as originally approved, no other non-permitted directional signs, such as posters or trailer signs, may be
used.

F.  All nan-canforming subdtvision kiosk directional signs associated with the subdivision in guestion must be
removed prior to the placement of directional kiosk sign(s).

G. Kiosk signs, or attached project directional signage, shall be removed when the subdivision is sold out. The
applicant {or histher legal successors) will be responsible for removal of panels and structures no tonger needed.

m
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{Zoning Ord. dated 1/31/06, 5 9109.08.)

{0rd. dio, 1424, 8 3.5, /~13-104

17.36.090 - Abatement of abandoned or iliegai temporary signs.

A,

Every ternporary sign not owned by the proparty owner of the preperty on which it is erected shalt be marked to
indicate on the sign tha identity of the sign cwner, provided that for 2ny commerdia! sign where not otherwise
indicated it shall be presumed that the business being advertised is the owner,

Any abandaned or illagal temporary sign is haraby declared to be a danger ta the health, safety, and welfare of the
citizens of Banning. Any slgn which is (i) in deteriorating condition and not maintained in the condition In which it was
originally Installed, (i) viclates conditicns of the sign permit, or (ifl) s partially or wholly shscured by the growth of
dry vegelation or weeds or by the presence of debris or liticr also presents a dangor to the health, safety, and
welfare of the Banning communily. Such signs may be abated as provided in this chapter.

Any such signs as set forth above are hereby deemed to be a public nuisance. Any such sign, including any and all
structural sunports, shall be removed by the property owner within ten days after netice from the director, which
notice shall provide an opportunity to be heard hefore the director on the abandonment and nuisance decision and
an appeal may be taken pursuant to_chapter 17.68. Any sign not removed within ten days after such naotice, may be
abated by the director if no appeal has been taken from the director's decision, or, if the appeal has been denied or
modified. If after a reasonable effort to determine the owner of the sign, the owner cannot be found, then the city
may summarily remove the sign and the same shalf be stored for a period of thirty days, during which time they may
be recovered by the owner.

Costs of an abatement conducted pursuant to this chapter shall be assessed against the owner of the sign, and to
the extent permissible under faw, against the owner of the property, using the procedures established in the
Banning Municipal Code.

{Zoning Ord. dated 1/31/06, § 9109.09.)

(Ord. No, 1424, § 3.6, 7-13-10)

17.36.100 - Sign construction and maintenance,

A

Every sign, and all parts, portions, and materials shall be manufactured, assembled, and erected in compliance with
all applicable State, Federal, and City regulations and the Uniform Building Code.

Every sign, including those specifically exempt from this Zoning Ordinance, in respect to permits and permit fees,
and all parts, portions, and materials shall be maintained and kept in good repair. The display surface of all signs
shall be kept clean, neatly painted, and free from rust and corrosion. Any cracked, broken surfaces, malfunctioning
lights, missing sign copy or other unmainiained or damaged porticn of a sign shalt be repaired or replaced within 30
calendar days following notification by the City. Noncompliance with such a request shall constitute a nuisance and
penalties may be assessed in accordance with the provisions of these zoning ordinances.

(Zoning Ord. dated 1/31/06, § 9109.10.)

17.36.110 - Sign regulations,

Signs permitted in each of the City's land use dictricts are identified below, In addition te the following regulations, all

signs must be in compliance with all other provisions of this chapter pertaining to signs.

Signs may have commerdal or non-commercial messages. A non-commercial message may be substituted for the

copy of any commerdial sign allowed by this chapter,

A. Signsin Resldential Zones.
1. Upto one flagpole, displaying the flag of the US or the State of California, up to 35 feet in height, unless a
permit s obtained from the City to have a flagpole in a private park or public park for up to 65 feet in height.
2. For single family homes, the following are allowed:

a. Uptoonesign not to exceed one square foot in area, identifying the address;

b. Up to one unlit sign not to exceed four square feet in area, pertaining to the rental, sale or lease of the
property on which the sign is located. Such sighs must be temporary, and may contain no flashing,
blinking or reflective objects.

3. For apartment complexes and multifamily developments, the following are allowed:

about:blank 9/9/2015
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5.

A, Sign{s) containing the name and/or address of the development, providing that the combined area of
such signs is not exceeded as established below:

I Uptoonewall sign

il. Up to one freestanding sign per street frontage (which shall be in a landscaped area at least 15 feet
from the curb face, and not closer than five feat to the property line, Freestanding signs shalt have a
maximum height of eight feet inclusive of supporting structures.

iii. The maximum combined area of tha signs set forth above shall not exceed 20 square feet, for
complexes with 125 feet of frontage or less, and shall not exceed 30 square faet for complexes with
over 125 square feet of frontage.

For properties in the residential zones where farming takes place, lots may have one sign per street frontage
{(up to a maximum of two signs) advertising only the agricultural products grown on the premises. These
signs may not be illuminated, and may be either free standing or wall signs. For lots of two acres or less,
each sign may be a maximum of four square feet, For lats over two acres, each sign may be a maxirnum of
ten square feat.

No neon signs are permitted in residentlal areas.

B. Signsin Cemmerdial and industrial Zones.

1.
2,

No sign attached to a structure shall be placed ahove the roof line.

Wall signs. Each business in Downtown Commercial zoning district shall be permitted wall signs per

occupancy faotage. The area devoted to such signs shall not exceed one square foot of sign area per one

foot of building frontage, and shall not exceed 50 square feet of sign area. An introductory sign of a

maximum of 5 square feet shall be allowed for 25 percent of the sign fee to encourage business in the

Downtown Commercial zoning district, Each business in all other commercial and industrial zoning districts

shal be permiited wall signs per the area of the wall (length times height of the wall). The area devoted to

such signs shall not exceed 20 percent of the wall area, The slgn area maximum for wall signs shall not apply
to a freeway-oriented wall sign proposed to be located and designed in such a manner as to be viewed
primarily in a direct line of sight from a main traveled roadway of a freeway or a freeway on-ramp/off-ramp
and advertising onsite retall or service-oriented businesses. Freeway-oriented wall signs shall be subject to
all requirements of section 17.36.110(BX6), including requiring the approval of a conditional use permit.

Monument signs. Each parcel or property shall be permitted one monument sign subject to all of the

following conditions being met:

a. One square foot of sign area for one foot of building frontage is permitted. Such sign shall not exceed
50 square feet,

b.  The buildings must be set back at least 25 feet from the property line.

The monument sign shall be located in a landscaped planter area not less than 50 square feet, with one
dimension being at least four feet.
The monument sign may be no more than 8 feet high.

e, Shopping centers may have one monument sign not {o exceed one square foot of display face per cne
foot of building frontage, notto exceed 100 square feet, for center identification. Said sign may include
reader panels, and or a hulletin or a changeable copy pane.

Painted signs. Each business shall be permitted painted signs subject to the following conditions:

a. Said signs shall be in combination with ar in lieu of wall signs. ‘

h. The area of sald painted sign shall be deducted from the total allowable wall sign.

Accessory signs. Signs denoting credit cards, hours of operation, elg, shall be allowed but shall not exceed

three sqquare feet in total area.

Freeway-Oriented Freestanding Sign. Freeway-oriented freestanding signs shall be allowed subject to the

Tollowing requirements:

d.

about:blank 9/8/2015
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Said sign shall be jocated and designed in such a manner as o be viewed primarily in & direct iine of
sight from a main traveled roadway ot a freeway or a freewayv on-ramp/off-ramp. The phrase "viewed
primarily in direct line of sight from® chall mean that tho messags may be seen with reasanabie ciarity
for a greater distance hy a person traveling on the main traveiad roadway of a freeway or on-ramp/ofi-
ramp than by a person traveling on the street adjacent to the sign.

Said sigl shali be firnited to one-site retail or services businesses. Shopping centers may hava ane
freeway-oriented sign and shall include city identification or city logo as approved by planning
commmission. Said city identification or logo shall be excluded from the display face area calculation,
When the display area of the sign Is used for commercial speach, the copy must qualify as onsite to the
business or shopping center.

c. Said sign shall not bleck another freeway-oriented freestatuling sign. The applicant snali be responsible
for praviding the planning commission with evidence to assure satisfactory compliance with this
requlirement,

d. Said sign shall be located In a planter area not less than fifty square feet with one dimension being at
least six feet, unless from the evidence presented to the planning commission it can be determined that
the area is not visible from public street or right-of-way, or the absence of the planter shail not be
detrimental to the appearance of the area.

Said sign shall not exceed an averall height of fifty-five feet,
Said sign shail not exceed one hundred seventy-five square feet per display face.

g Sald sign shali require approval of a conditional use permit. Iy addition to satisfying requirements set
forth above in this section 17.36.110(B)(6) of the Banning Municipal Cede, the following findings must be
made priot to approval of a conditional use permit for a freeway-oriented freestanding sign, without
consideration of message content of the proposed signs:

. The elevation of the freeway in relation to the elevation of the ahutting properties justifies the
height requested, and is the minimum necessary.
li. The number and spacing of freeway signs will not cause unnecessary confusion, clutiet or ather
unsightfiness in the general location. '
fil. The use identified, as well as its type, size and intensity, justifies the size, design and location of the
sign requested.
iv. The needs of the traveling public for identification and directional information justifies the sign
requested.,
7. One flag pole, displaying one or more flags of the state and natlan, not to exceed 35 feet in height.
8. Any existing freestanding sigh shall be considered legal and conforming, but shali not be altered or replaced
except by approval of a conditional use parmit.

o

(Zoning Ord. dated 1/31/06, § 9109.11; Ord. No. 1377, 8 2

(Ord. No. 1419, § 5, 1-26-10; Ord, No, 1424, § 3.7, 7-13-10; Ord. No. 1447, §8 3—6, 2-14-12; Ord. No. 1487, § 3.2, 4-28-15)

17.36.120 - Sign design guidelines.

A.  General. The following design guidelines shall be consulted prior to developing signs for any project. Unless there is
a compelling reason, these design guidelines shall be followad. If a guideline is waived, the Mayor and City Council
shall be notified. An appeal, which does not require a fee, may be fited by the Mayor or any Coundil pérson within 15
days of the walver approval,

1,

Use a brief message: The fawer the words, the more effactive the sign. A sign with a brief, succinct messaga is
simpler and faster to read, looks cleaner and is more attractive.

Avoid hard-to-read, overly intricate typefacas: These typefaces are difficult to read and reduce the sign's ability
to communicate,

Avoid faddish and bizarre typefaces: Such typefaces may look good today, but soon go out of style. The image
conveyed may quirkly hecome that of a dated and unfashionable business.

about:blank 9/9/2015
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10.

11.

12,

Sign colors and materials: should he seiecred to contribute to fegibility and design infegrity, Sven the most
carefuily thought out sign may be unattractive and a poor communicator hecause of poor color selection. Day-
glo celors must be avoided.
Use significant contrast between the hackground and letter or symbol colors: If there is liftle contrast between
the hrightness or hue of the message of a sign and its background, it will be difficult to read.
Avaid too rnany different coiors on a sign: Too many colors overwheim the basic function of communicaiion. The
colors compate with content for tha viewer's attention. Limited use of the accent colors can increase legibility,
while large areas of competing colors tend to confuse and disturh,
Place signs to indicate the location of access to a business: Signs should be placed at or near the entrance fo a
hnilding or site to indicate tha most direct access to the business.
Plare signs consistent with the propartions of scale of building elements within the facade: Within a building
facade, the sign may be placed in different areas. A particular sign may fit well on a plain wall area, hut would
overpower the finer scale and proportion of the lower storefront. A sign which is appropriate near the building
entry may look tiny and out of place above the grotind level.
Place wall signs to establish rhythm across the facade, scale and proportion where such elements are weak, In
many buildings that have a monolithic or plain facade, signs can establish or continue appropriate design
rhythm, scale, and proportion.
Avoid signs with strange shapes: Signs that are unnecessarily narrow or oddly shaped can restrict the legibility
of the message. if an unusual shape is not symbolic, it is probably confusing,
Carefully consider the proportion of letter area to overall sign background area: If letters take up too much sign,
they may be harder to read. Large letters are not necessarily more legible than smaller ones. A general rule is
that letters should not appear to occupy moere than 75% of the sign panel area.
Make signs smaller if they are oriented to pedestrians; The pedestrian-oriented sign is usually read from a
distance of 15 to 20 feet; the vehide-oriented sign is viewed from a much greater distance. The closer a sign's
viewing distance, the smaller that sign need be.

B. Wall or Fascia Signs.

1.

Building wall and fascla signs should be compatible with the predominant visual elements of the huilding,
Commercial centers, offlces, and other similar facilities are required to be part of a sign program in accordance
with the provisions of this chapter.

Where there is more than one sign, all signs should be complementary to each other in the following ways:

a. Type of construction materfals {cabinet, sign copy, supports, etc.)

b, Letter size and style of copy

¢ Method used for supporting sign (wall or ground hase)

d. Configuration of sign area

e. Shape to total sign and related components

The use of graphics consistent with the nature of the product to be advertised is encouraged, Le.,, hammer or
saw symbol for a hardware store, mortar and pestle for a drug stere.

Direct and indirect lighting methods are allowed provided that they are not harsh or unnecessarily bright. The
use of can-type box signs with translucent backlit panels are tess desirable. Panels should be cpaque if a can-
type sign is used and only the lettering should appear to be lighted. The averspill of light should be negligible,
The use of backlit individually cut letter signs is strongly encouraged.

The use of permanent sale or come-on signs s prohibited.

The identification of each building or store's address in 6 Inch high numbers over the main entry doorway or
within 10 feet of the main entry is encouraged.

C.  Monument Sighs.

1.

Monument signs are intended to provide street addresses, and identification for the commerdial center
development as a whole and for up {o three major tenants,

All tenant signs should be limited in size to the width of the architectural features of the sign and shall be
uniform in size and color,

A minimum of 10% of the sign area of menument signs for center developments should be devoted to
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ldentification of the center or buiiding by addrass or name.,
4, Menument signs should be placad parpandicular to ennroaching vahicular traffic.
Each monument sign should be located within a planted landscaped area which is of a shape and design that wiil
provide a comipatible sefting and ground definition to the sign, incorporating the following ratio of tandscape
area to total sign area:

[

a.  Monument: 4 square feat of landscaped area for 2ach square foot of sign area (1 side only),
b, Directory: 2 square feel of landscaped area for each square foot of sigh area.
{Zoning Qrd. dated 1/31/06, § 9109.12.)

17.36,130 - Nonconforiming signs.
A, Alegally established sign which fails to conform to this chapter shall be altowed continued use, axcept that the sign
shall not be:
1. Structurally altered so as to extend its useful life,
2. Expanded, moved, or relocated.
3. Re-established after a change in use.
4. Re-established after a business has been abandoned for 120 days ot more.
5. Re-established after damage or destruction of more than 50%.

B. Sign copy and sign faces may be changed on nonconforming signs when there is no change in use of the site or
when anly a portion of a multiple tenant sign is being changed.

C.  Any non-conforming sign shall be required to be brought into conformance or abated.
{Zoning Ord, dated 1/31/06, § 9109,13.)

17.36.140 - Removal of lllegal and nonconforming signs.

A, The Director shall remove or cause the removal of any fixed, permanent sign constructed, placed or maintained in
violation of this chapter, after 30 days following the date of mailing of registered or certified written notice to the
owner of the sign, if known, at the last known address or to the owner of the property as shown on the Jatest
assessment roll, or to the accupant of the property at the property addrass,

B. The notice shall describe the sign and specify the violation frvolved, and indicate that the sign will be remaved if the
vialation s not corrected within 30 days. If the owner disagrees with the opinion of the Director, the owner may,
within the said 30 day period request a hearing before the Planning Commissicn to determine the existence of a
violation.

C. If salvageable in the opinion of the Directar, signs removed by the Director pursuant to this chapter shall be stored
for a period of 60 days, during which time they may be recovered by the owner upon payment to the City for costs of
rernoval and storage, If not recovered prior to expiration of the 60 day pertad, the sign and supporting structures
shall be declared abzandoned and title thereto shall vest to the City, and the cost of removal shall be billed to the
owner or lien placed on the property upon which said sign was erected,

{Zoning Ord. dated 1/31/06, § 9109.14.)

1/.36.150 - Reservad.
Editor's note— Sec. 3 of Ord. No. 1447, adopted Feb. 14, 2012, repealed zoning section 9109.15 from which this section
17.36.150 derived. Former § 17.36.150 pertained to establishing compliance and was amended by Ord. 1377,

17.36.160 - Inventery and abatement—Variances—Penaltias.

A, Inventory And Abatement, Within 6 months from the date of adoption of this Zaning Grdinance, the City shall
commence a program to inventory and identify illegal or abandoned signs within its jurisdiction. Within &0 days after
this 6 month period, the City may commence abatement of identified illegal or abandoned signs. If a previously legal
sign is merely noncenforming, however, the terms of Section 17.36.150 of this Zonlng Ordinance titled "Establishing
Compliance,” shall apply.

B. Variances. Variances from these sign ordinances are strongly discouraged, However, where results inconsistent with
the general purposes of this ordinance would occur from its strict literal interpretation and enforcement, the
Planning Commission may grant a variance therefrom upon such terms and cenditions as it deems necessary.
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Penaities. tach violation of this ordinance or any regulation, arder or ruling promuigated or made hereundser, shall
be punishable by a fine of not mare than $200 per day, with each calendar day in violation, constituting a separate
offense.
(Zoning Ord. dated 1/31/06, § 9109.16.}
17.26.170 - Murals.
pMurals shall be allowed by permit reviewad by the heautification and murat council of the Banning Chamber of
Commerce and permitted by the city's community deveiopment department. Applications shall be on a farm devised by
the community development depariment. A permit for a mural will be granted wien the following conditions have been
satisfied;

A.  Completed application;

Sign permit fee paid;

Approved by the beautification and mural council of the Banning Chamber of Commerce;
The mural shall not cause a pedestrian or vehicular safety hazaird;

The mural shall be applied to the wall of a building; and

mmo N @

The mural shall be maintained.

(Ord. No. 1382, § 3 (part).)

about;blank 9/9/2015

55




(Sample relocation agreement-City of Corona)

56




BETWEEN

THE CITY OF CORONA
a California municipal corporation

AND

EMPIRE OUTPOOR ADVERTISING, LLC
a Delaware limited liability company

(dated as of July 18, 2012, for reference purposes only)
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i PARTIES.

'[his Billboard Relocation Agreement {(“Agreement”} is made this 18th day of Inly, 2012,
between Hnpire Uuidoor Adveriizsing, LLC (°C ¥
and the City of Corena (“City™), a California municipal corporation organized and existing under
the laws of the State of California. City and Company are hereinafter sometimes referred to
individually as “Pacty” and collectively as “Pariies.”

ambany’™)

GIGOANY 5, a8 ¢

Z. REC{TALS,

2.1 WHEREAS, City has, consistent with the California Outdoor Advertising Act
(Califoraia Business & Professions Code, Section 5200 et seq.) and regulations adopted by the
California Department of Transportation that are applicable to billboards (heiein collectively
refeired to as the “Act™), adopted certain regulations concerning outdoor advertising displays,
including a compleie prohibition on new billboards;

22 WHEREAS, Company owns two bulletin biltboards in and around the city and
county limits of Cliy;

2,3 WHEREAS, Company is willing to enter into this Agreement and accept the
performance by City of the t¢rms and condifions of this Agreement;

24 WHEREAS, City and Company intend for this Agreement fo constifute a
“relocation agreement” for purposes of the Act and the Corona Municipal Code.

NOW, THEREFORE, In consideration of the mufual covenants and promises in this
Agreement, the Parties agree as follows;

3. EFFECTIVE DATE AND TERM.

3.1  Effective Date. This Agreement shall be effective upon execution by both Parties
{“Bffective Date™),

32  Calirans Approval Condition Precedent. The validity and effectiveness of this
Agreement shall be conditioned upon approval by Caltrans of the reconstruction of the Relocated
Billboard (as hereafter defined). In the event that this condition precedent does not oceur, this
Agreement shall be nul! and void and of no further force and effect.

4. TERMS.

4.1  Incorporation of Recitals and Exhibits, All recitals and the exhibiis attached
hereto and referred to in this Agreement are incorporated as though fully set forth in this
Agreement,

4.2 Relocation of Existing Biliboards. Company shall be permitted to relocate and/or
reconstruct the two (2) existing billboards owned by it, as defined below (“Existing Billboards™),
by replacing them with one (1) new V-type billboard with two (2) sign faces at the Tocation
defined below (“Relocated Billboard”), The Relocated Billboard may contain two (2) digital

27157.67000\7009340 8

58




> . o1
iAF eq with ﬂhf&“ﬁpnhfﬂ message hoaide and with dimensions not sxeeadis ng 14® ¢ 48

bl»ﬂ Mesgge Beards™), which final dinensions shall be defermined by Company in ifs

The losations and addresses of the Pxistiig Biliboards and ihe localion and address of
where the Relocated Billboard shall be constructed are as follows:

'i' yintine Bilihoards

L. City Billboard
Permit # 8457
1435 W. &ih Street
Corona, CA 92882
APN # 118-130.027-7

2. County Billboard
State Perrmit # 36568
13833 Magnolia Aventie
Corona, CA 92879
APN # 115-242-031

Re!ocated_BillbOard

ProDent Site - Adjacent to the 91 Freeway
3125 Palisades Drive

Corona, CA 92880

APN # 101-438-005

(With 2 Changeable Message Boards)

4.2.1 Operating Standards. The Relocated Billboard and the new Changeable
Message Boards shall comply with all provisions of the Act (California Qutdoor Advertising
Act, Business & Professions Code Section 5200 et seq.; and Regulations adopted by the
California Department of Transportation applicable t0 billhoards), as such may be duly amended
from time to time, including but not limited to the provisions of Sections 5400-5443.5. In
addition, Company agrees to abide by the City’s Conditions of Relocation, atiached hereto as
Exhibit “A” and incorporated herein by this referenice. In the event of any inconsistencies
between the Act, including the California Department of Transportation regulations, and the
City’s Conditions of Relocation, the more siringent shaii apply.

4.2.2 Enforcement of Operating Standards., For purposes of enforcing the
requirements for the Relocated Billboard and the Changeable Message Boards, as provided for in
this Agreement, Company and City shall apply the provisions provided for in Exhibit “B”
aftached hereto and incorporated herein by reference. Company understands, acknowledges and
agrees that its right to maintain the Relocated Billboard and the Changeable Message Boards is
expressly contingent vpon its compliance with the provisions of this Agreement, and that any
such right may be revoked by the City as provided for in Exhibit “B” attached hereto. In the
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acvo‘cec. or mar’m‘,u i any manner or {6 any exie ent duc to a matcrial breach by Co mpany of this
ngxccmcm, Company shall not be entitled to compensation, consideration, daimages or
reimbursemient of any kind or amouni from the City on accousi of such revooation or

maodification,

43 Changeable Message Board‘a City hereb}'f agrees ihat Compaay. shall have the
right o constiuct two {(2) ”}‘ il g cable Mezsage Boaids on flic Relocated Billboard wiih
dimensichs not to exceed 14’ % 428 Jh]ch final dimensions shall be determined by Compairy in
its sole discretion. In connection wrth {he approved construction of a Changeable Message
Board, Company shail have the right to rebuild or recongtruct the existing billhoard siructure, if

necessary, in order to support the added weight of the new Changeable Message Board.

4.3.1 Public Service Announcements; Aunual Monetary Value, So long as
Company is operating any Changeable Message Board within the City, City shall have the right
o place public service announcements on any. such Changeable Message Board, provided,
however, that such public service anmouncemenis shall be limited io one (1) showing every
minute (not to exceed 43,200 showings in any given year) on each Changeable Message Board
(“City Announcements”). Company and City hereby agree that the monetary value (“Anfwal
Monetary Value”) of the City’s right 1o use each such Changeable Message Board for City
Announcements shall be equal to:

(a)  Years 1 through 3: A fixed sum of PFifty Thousand and No/100
Dollars ($50,000) per year, per Changeable Message Board for the first three (3) years (thirty-six
months) following Company’s construction of such Changeable Message Board.

(b)  Years 4 and Thereafter; CPI Adjustments: On July Ist following
the end of the thirty-sixth (36th) month following Company’s construction of such Changeable
Message Board, the Annual Monetary Value shall be adjusted by an amount equal to the change
in the consmner price index (U.S. Department of Labor, All Urban Consumers Index for the Los
Angeles-Anaheim-Riverside area) published for the prior May to May period; provided,
however, that in no event shall the percentage change be less than two and one-half percent
(2.5%) or more than four and one-half percent (4.5%).

4.3.2 Payment for First Three Years. City hereby elects not to exercise ifs right
to place City Announcements on any of Company's Changeable Message Boards during the first
three (3} years (thitty-sixth months) of their operation. Accordingly, Company shali pay City,
within thirty (30) days of the completion of comstruction of the Relocated Billboard and
Changeable Message Boards, the first three (3) years of the Annual Monetary Valuve for the twe
(2) Changeable Message Boards to be placed on the Relocated Billboard described in Sections
4.2 and 4.3 above, which amount is equal to Three Hundred Thousand and No/100 Dollars
($300,000.00). For purposes of this Agrecment, “completion of construction” shall mean the
first day of the month following the point in time when the Relocated Billboard and Changeable
Message Boards are in place and the City is ready and willing to final the building permit and
release the electrical service for use by Company. City shall provide to Company a written
indication of such willingness (either via letler or email), and the Parties agree that the first day
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433 Pro-Rais Bxeigise of Public Service Anicusceiments: City Bleciion. From
and afler the fourth (4th) year following consiriiction of the Changeable Message Board(s), the
City shall have the vight to a pro-rata share of the City Announcemenis on any such Changeable
Message Board {e.g all or some of the maximum 43,200 ghowings in any given year on each

[ PSR
L

Changeable Message Board the following fiscal year (July Ist to Junc 30th) by the percentage
amount used by the City. For example, if the City elected to use 4,320 of its maximum 43,200
minutes for a paiticular Changeable Message Board during a given fiscal vear, the Aunual
Monetary Valne for that Changeable Message Board for the next fiscal yoar would be feduced by
fen petcent (10%), Beginning in fourth (4th) vear as described in section 4.3.4 below, City shall,
on or before June 15th of each vear, inform Company in writing whether City intends o exercise
at least some of its vights t0 place City Announcements on any of Company’s Changeable
Message Boards during the upcoming fiscal year (July 1st to June 30th). In the event the City
elects to exercise at least some of its rights to place City Announcements that year, City shall be
permitted to do so in accordance with section 4.3.1 above and this section 4.3.3,

4.3.4 Payment After First Three Years. On June 30th following the end of the
third (3rd) year following construction of the Changeable Message Board(s), Company shall pay
City a pro-rata share of the Anhual Monetafy Value, which pro-rata share shall equal one-twelth
(1/12th) the Annual Monetary Value multiplied by the number of months from the end of the
third (3rd) year to June 30th. Beginning on July 1st and each fiscal year thereafter, Company
shall pay City, on the first (1st) day of cach month, one-twelfth (1/12th) of the Annual Monetary
Value, minus the percentage amount of City Announcements nsed by the City during the prior
fiscal year, as discussed in section 4.3.3 above,

4.3.5 Records; Audit. Company shall accurately maintain, for a period not less
than five (5) years following the close of a fiscal year, all records relating to the City
Announcements placed by City, including, but not limited to, minutes used for each Changeable
Message Board, The City shall have the right, upon ten (10) days advance natice, to inspect,
audit and copy all such records and other like materials of Company that reasonably relate to the
City Announcements. Such records shall be made available to City for inspection, audit and
copying at Company’s regular place of business, but in no event outside the Counties of
Riverside or San Bernardino, California. All such records shall be subject to audit and
inspection, for the primary purpose of assuring compliance with the terms of this Agreement, by
the City, its audifors or other agents,

44  Permits and Inspections for Relocated Billboard and Changeable Message Board.
Prior to construction of the Relocated Billboard or a Changeable Message Board, Company shall

submit proposed plans and obtain all huilding and safety-related permits that are typically
required by City for similar construction, except that City shall not have any discretionary review
and approval of any such Relocated Billboard or Changeable Message Board. During and
following construction of any such Relocated Billboard or Changeable Message Board, City
shall perform all inspections typically required by City for similar construction. City shall waive
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45  jndemnification of City, Company shall defend, indomnily and hold, Cily, iis
officials, officers, and ageats free and harmless from any and all clairs, liabilities, losses, costs,
cxpenses, damages, injuries to property or persouns, including wrongful death, in any manner
arising out of or incident to any negligent acts, omissions or willful misconduct of Company, iis
officers and employees, agents, consuliants and contractor(s) arising out of or in connection with
this Agreement or the removal, censtryction and installaiion of the Existing Biilboards, the
Relocated Billboard or a Changeable Message Board. 'This indemnity provision and any such

warranties or guarantees shall not limit any liability under law of such contractor(s).

4.6  Assipnment Without Consent Prohibited. This Agreement may not be assigned
by any party without the express written consent of the other parties, which consent shall not be
unrcasonably withheld. Any attempted assignment of this Agreement not in compliance with the
terms of this Agreement shall be null and void and shall confer no rights or benefits upon the
assignee. Notwithstanding the foregoing, City shall noi withhold ifs consent to any assignment
by Company to a related or affiliated entity or any entity which is conirolled, controlled by, or
under comuon control with Company.

4.7  Consiruction of Relocated Biliboard and Changeable Message Board. Sixty (60)
days prior to Company commencing construction of the Relocated Billboard or a Changéable
Message Board, Company shall submit plans for such Relocated Billboard or Changeable
Message Board to City. Cify will endeavor to veview and process the plans and afl necessary
permits as quickly as possible, pursuant o the terms and conditions of this Agreement. Any such
Relocated Billboard or Changeable Message Beard shall be complete and ready for City’s final
inspection no later than the date that is one hundred eighty (180) days following both of the
following events occurring: (1) issvance by City of all permits and approvals necessary for
construction of such Relocated Billboard or a Changeable Message Board; and (2) completion by
Caltrans and the Riverside County Transportation Commission (RCTC) of the phase of the SR-
91 Corridor Improvement Project in which the Relocated Billboard and Changeable Message
Boards will be located.

4.8  Attorney’s Fees. In the event of any action or proceeding, including arbitration,
by any of the Parties to this Agreement against another Party for recovery of any sum due under
this Agreement, or fo enforce any of the terms, covenants or conditions contained herein, the
prevailing Party in any such action or proceeding shall be entitled fo reasonable attorhey’s fees
and costs of litigation, inclnding, without limitation, filing fees, service fees, deposition costs and
arbitration costs, in additicn to all other legal and equitable remedies available to it. Bach Party
shall give prompt notice fo the other of any claim or suif instituted against it that may affect the
other Party.

4.9  Waiver. The waiver by any Party of any breach of any term, covenant, or
condition herein contained shall not be deemed to be a waiver of any other term, covenant, or
condition, or of any subsequent breach of the same term, covenant, or condition. However,
nothing contained in this Agreement shall be deemeéd to be an acknowledgment or acceptance by

[ ]
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the City that compensation Is owed 83 1o sny billboards, sither in whole or in part, ot ey Paity
having an inferest in any of the bilthoards 'nehtxoncd herein
4,10 HNotices. All notices shail bs n writing and addiessed as foilows:

4.10.1 Notices to Company shall, until City’s recsipt of written notice otherwise,
be addressed o EMPIRE DUTDOOR ADVERTISING, LiC, At Glebn Emanuel, 1827

ﬁ"“ﬂ."l Sﬂnni‘ Q"'f“ 1035 Fﬁ.‘xcna CA 9288” with a COpy He JL&CA\auu, uu]‘uulﬂu, Tidus &

Pa;r,kpnpaugh Attn: Michael L. Tidus, 2030 Main Strest, 12th Floor, Irvine, CA 92614, All such
notices may be either delivered personally, or may be deposited in the United States mail,
nroperly addressed as aforesaid with postage fully prepaid for delivery by certified or registered
mail, and shall be effective npon receipt.

4.10.2 Notices to City shall be addiessed to City of Corona, Atin: Bradly L
Robbins, City Manager, 400 South Vicentia Avenue, Corona, California 92882, with a copy to
Best Best & Krieger LLP, Aitn: Dean Derleth, Hsq., 3500 Porsche Way, Suite 200, Ontario,
California 91764,

4.10.3 All notices shall be deemed made when personally delivered or when
mailed forty-eight (48) hours after each deposit in the U.S, Mail, first class postage prepaid and
addressed to Party at its applicable address.

4,11  Authority to Enter Agreement. All parties have all requisite power and authority
to execute, deliver, and perform the Agreement. All Parties warrant that the individuals who
have signed this Agreement have the legal power, right, and authority to make this Agreement
and bind each respective Party.

4.12  Construction; References; Captions. Since the Parties or their agents have
participated quly in the pr eparatlon of this Agreement, the language shall be construed simply,
accoiding to its fair meaning, and not strictly for or against any Party. Any term referencing
time, days or period for performance shall be deemed calendar days or calendar weeks, and not
work days. All references to City or Company shall include their respective directors, elected
officials, officers, employees, agents and volunteers except as otherwise specified in this
Agreement. The captions of the various arficles and paragraphs are for convenience and gase of
reference only, and do not define, limit, augment, or describe the scope, content, or intent of this
Agreement.

413 Amendment/Modification. No supplement, modification, or amendment of this
Agreement shall be binding unless executed in writing and signed by all Pariies.

4.14 No Third-Pariy Beneficiaries. There are no intended third party beneficiaries of
any right or obligation assumed by the Parties.

4.15 Invalidity/Severability. If any portion of this Agreement is declared invalid,
iltegal, or otherwise unenforceable by a court of competent jurisciction, the remaining provisions
shall continue in full force and effect.
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413  Batite Agreement. This Apieement contains tha entive Agreement of the Parties

h sespect to the subject matier hereof and super SCdCo all prioi negotiations, uaderstandings or
agresments, This Agreement may only be modified by a writing signed by both Parties.

4.19  Counterparts. This Agreemeni may be signed in counferparts, each of which shall
ennstittie an original,

420 Binding Agreement. Subject to any limitation on assignment clsewhere set forth
herein, all terms of this Agreement shall be binding upon, inure io ihe benefit of, and be
enforceable by the Parties herefo and their respective legal representatives, successors and
asgigne,

[SIGNATURES ON NEXT PAGE]
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SIGNATURE PAGE TO THE

BILLBOARD RELOCATION AGREEMENT
BETWEEN

THE CITY OF CORONA AND EMPIRE

MEDIA

IN WITNESS WHEREOF, the Parties have entered info this Agreement as of the 18th day of
Tuly, 2012,

CITY OF 6617 C | ( -
By: L’L Atrest: K)%(

Bugene Montanez Lisa \ﬁley
Mayor Chigf ieputy City Clerk

EMPIRE OUTDOOR ADVERTISING, LLC

a Delaware llml%InT comipany
NG By: %

AHenf N. Emanudl  Joltd Ferraro
CEOQ& President General Manager
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CITY OF CORONA’S CONDITIONS OF KELOCATION
Sign Fage Overhang, The Relocaied Biilboard or any Changeable Message
Boards =hali not overhang onto Siaic Rouie 91, Stafe Route 15, other public rights-of-way or
property lines.

2 T3 A3

ey r..ax,suL and Glare. The static umy:ctj side of Relocated Billboa { shicldad
to prevent light or glare Intrusion onfo the adjoining propertics that are lecated within five
hundred feet (500°) of such Relocated biliboar

3. Timing of Message Changes. The message changes on any Changeable viessage

Board shall be limited to the greater of the following time limitations: (a) that aliowed by the
California Department of Tranaportation; or (b) one message every six (6) seconds.

4, No Animation or Motion, No Changeable Message Board shall simulate motion
or be considered as “animated” in any way. No Changeable Message Board shall contain any
fiashing, intermittent or moving lights, There shall be no flashing or scrolling of messages.

3, Automatic Dimmers. Each Changeable Message Board shall contain automatic
dimmers that maintain a maximum luminance of 4,000 nits during the daylight hours, and 2,000
nits from dusk (official sunset) to sunrise and during times of fog. (One nit equals one candle
per square meter). Each Changeable Message Board shall be equ1pped with a mechanism o
mounitor its brightness,

6. Residential Property. The Relocated Billboard shall not be illuminated between
the houts of 11 pm to 5 am when located within five hundred feet (500°) of residentially zoned or
used property, as determinéd by the City in its sole but reasonable discretion, regardless of
whether the residentially zoned or used property came to be latei in time than the placement of
the Relocated Billboard.

7. Emergency Service Announcements. So long as Company is operating a
Changeable Message Board, City shall have the right to place emergency service announcements
on the Changeable Message Board (as opposed to City Announcementis); prowded however that
such emergency service announcements shall be limited to the lesser of: (a) one (1) showing per
Changeable Message Board every minute; or (b) forty-thiee thousand twe hundred (43,200)
showings per Changeable Message Doard per calendar year.

8. Voluntary Advertising Restrictions. Company hereby voluntarily agrees and
covenanis for itself, and its successors and assigns, that any advertising or display on the
Relocated Billboard and Chatigeable Message Boards shall comply with the following:

8.1  The advertising or display shall not contain any of the following:
advertising for adult entertainment, including, but not limited to, top!ess bars, nightclubs, or
establishments that feature nude dancing, or mud wrestling; advertisement for any adult business
featuring sales of adult novelty items, books, magazines, vidéos or tapes; advertising with any
malerial, image, or content that could reasonably be considered sexually explicit or pornographic
{collectively. the “Ohjectionahle Advertising™).
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8.3  Company shall include in #ts advertising lease sgrecments and any ofher
dgreemenia refated to the Relocated Biilboatd or {hangeable Message Boards, provisions that
require compliance with this section and prohibiting Objectionable Adveriising. Such provisions
will allow f‘ompany to cance! such Jgrﬂsnlmﬂts and allow Cempmy to immadiately remove
legal or Objectionable Adverti LsSmg wpon receipt of notice fiom the Ty, Withiout walviig or
limiting any right Company may have to cuforce the texms of this Agreement, and in
consideration of the righis and privileges afforded 1o Company under this Agreement, Company
on behalf of itself, and its successors, heirs and assigns, desires i0 velease, waive and discharge
any claim, demand, cause of action, objectmn, or protest related to the Cliy’s enforcement of this

Section of the Agreement,

9. Graffiti. Any graffiti found on the Relocated Billboard, Changeable Message
Boards or any sign structures shall be removed within seventy-two (72) hours of notification by
the City. Appropriate equipment shall be installed to prevent access for graffiti and vandalism.

_ 10,  Applicable Laws and Rules. The Relocated Billboard and Changeable Messape
Boards shall comply with all applicable requifements of state and local law, including, but not
limited to, the Act, the City’s Municipal Code, and any relevant Specific Plans, if any. As
referenced in the Agreement, in the event of any inconsistencies, the most stringent requirement
shall apply,

11.  Other Sign Modifications. This Agreement applies only to the Relocated
Billboard and Changeable Message Boards confemplated by this Agreement. Any additional
changes, alterations, or modifications of any kind to the Existing Billboards and shall adhers to
state faw and the City’s municipal code, and may warrant a modification fto an existing
conditional use permit.

10
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EXHTRIT “BY
ENFORCEMENT OF CONDITIONS
1 Pailure to Cures uaarmg In the event that Company fails o cute {or cominence
and diligently peosecuie a cure to completion) within five (5) calendar days of receipt of nolice
from City of a violation under this Agret,men‘t the City’s Planning Commission, on its own
motion may, and vpon fhe direction of the L"J‘l"l"‘ll, shall linid a pubhc heaving upon the quesiion
ant~d TN

1k PR £ oat, nle =t
U; il !us’uumulu LV lllG Jll:'lll. LU xuaunqul OnG G more u1 wic .!.\\.'i\i\,»al.bu £ li#UC‘cuCL &y or

Changeable Message Boards pursuant to this Agresment.

2. Hearing Notice. Written notice of the public hearing shall be served on the
Owner and the underlying owner of the real property on which the affecied Relocated Billboard
or Changeable Message Boards sits, at least thirty (30) days before such public hearing. The
notice may be served cither personally or by registered mail, postage prepaid, return eceipt
requested.

i, Planning  Commission Pindings. The Company’s right to maintain cach
Relocated Billboard or Changeable Message Board may be revoked if the Commission and
Council find;

A, That the use to which the Relocated Billboard or Changeable Message
Board is put is detrimental to the public health or saféty, or is a “nuisance” (as defined in the
California Civil Code);

B. That this Agreement was obtained by fraud;

C. That the use for which this Agreement was approved is not being
exercised;

B. That the use for which this Agreement was approved has ceased or been
suspended for one year or more; or

E. That a status of noncompliance exists with regard to any of the conditions
provided for in this Agreement or appticable law, including, but not limited to, the Act (including
the regulations of the California Department of Transportation applicable to bitlboards), or the
City’s Municipal Code.

4, City Council Action. After a hearing upon the revocation of the right to maintain
one or more of the Relocated Billboard and/or Changeable Message Boards pursuant to this
Agregment, the Planniiig Cominission shail report ifs findings of fact and recommendations to
the City Council. The City Council shall determine the facts and may revoke, modify or allow to
remain unchanged the right to maintain one or more of the Relocated Billboard and/or
Changeable Message Boards in accordance with the Council’s final determination in such
matters,
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(Photograph of existing digital billboard in San Bernardino)
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Attachn ent 6

(Designated as a “landscaped freeway”)
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B Cmmti Rouie Fost dMie Lants Dgjorimingdion Date
7 LA  Z10 R 46577 R 45837 BIZ92005
7 LA 21D R 4277 & 52.1% B72Z005
i LA 4ii5 GOG ! 1.4z
7 LA 403 janf 741
7 LA 4cs 7521 2.6
¢ LA a05 g9i7f B.78
¥ (A doh Qa7 ¢ 28.60
¥ 14 405 a7 31 ' 4a 03
7 LA 605 R 0aG7 R B.24
7 LA 605 R 828¢ R 8.47
7 A H05 R aga/ R 16,52
7 LA 05 R 1657/ R 17.69
7 LA BUS R 17754 R 19.45
¥ LA s R 164G/ R 1088
7 LA 805 R €0.00/¢ 029 10491/2002
7 LA 805 2029/ 2105
7 LA 605 21.05/ 21.26 101142002
7 LA Gh5 2564/ 25.00
7 LA 710 680/ 9.82
7 LA 710 11.86/ 12.5%

7 LA 710 12.80/ 17.34
7 LA 710 17.66 / 21.01
7 LA 710 21.76 4 2217
7 LA 710 22371 22.67
7 LA 710 22.91 f 25.44
7 LA 710 2640 ¢ 26.53
7 LA 710 R 2653/ R 27.19
7 La 710 R 3234/ R 3272
,  District 8: San Bernerdino, Riverstde & Desert
8 §8BD 10 6.007 5.44
g SBD 10 5,63} 6,30
8 SBD 10 11.741 19.73
8 38BD 10 19.81¢ 20.41
8 sBD 10 20481 R 2139
8 SBD 10 R 246/ R 2240
5 S8BD 10 R 22444 R 2285
& SBD 10 R 2289/ R 23.58
6 88D 10 [ 23,97 f 30.08
& SBD 10 2045/ 3272
B RIYV D 5.98 8.21
8 RV 1D B.90J 817
B RIV 10 9,60/ 09.83
a RV 10 10481 10,46
B RV 1D 1075/ 12.98
8 RV 10 1305/ R 143
8 E(Y 10 R 15188/ R 46242
g RV 10 R 15252/ R 15340
g RIV 10 R 16393/ R 15450
8 RV 10 R 15583/ R  156.35
3] RV 15 3.0?.’ 540
] RIvV 15 51 7.77
8 Ry 9% ? a? j £.18
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Attachment 7

(Telephone survey of digital billboard regulations)
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Telephone Survey of Digital Billboard Regulations

Summary of Digital Billboard Regulations: New Billboards

Riverside County

City Prohibited: Yes or No
City of Riverside Yes
Moreno Valley Yes
Corona No, has relocation agreement
Beaumont Yes
San Bernardino County
City Prohibited: Yes or No
City of San Bernardino Yes
Fontana Yes
Rancho Cucamonga No, has relocation agreement
Ontario Yes
Rialto No, only allowed in certain
commercial/industrial zones (M-1
and M-2)
Chino Yes, only directional signs are
allowed
Hesperia Yes
Los Angeles/Orange Countics
City of Los Angeles - No, but does require a permit
South Gate No, only permitted in certain C or I
ZONnes '
Anaheim Yes, has biliboard exchange
program

South Gate- digital billboards are permitted in certain commercial and industrial zones, must be
adjacent to the freeway, billboards are required to be 300 ft. apart — 42 ft. high from grade
¢ Liquor advertisements shall not be permitted within 500 feet of a school, church or park

o Examples of digital billboards are along the I-710 Long Beach Freeway

Beaumont-due to the large number of regular billboards, the city prohibits construction, erection
or use of any billboards other than those that exist in the City for which a valid permit has been

issued and has NOT expired
e Prohibition shall also apply to alterations, enlargements, or conversions to digital displays

(including changeable image displays that use light emitting diodes or functionally
equivalent technologies) of legally existing billboards

14




~  Urdinance was adopted in Aprii 2516

Hespeﬂa- iiew biliboaids are prohibited and the erection, alteration, construction, replacement,
use, installation or conversion of any billboard within the city is prohibited. No permit shall be
issued for any billboard which violates this policy,
¢ No part of any existing biiiboard shall be iocated less than 1,000 feei from any pari of
enother billboard
s Biliboards shall not be permitied in any historic, residential or agricultural district
Should be rejocaied in regional commercial, office park or conunercial indusivial
business park districts
¢ Billboards shall not be permitied within 750 feet of any residential district, historic
district, park, school, church, hospital, retirement home, cemetery, convention center or
government building
@ No billboard or digital advertising dispiay shall depict or simulate any motion or video
(ex. Video clips, flashing, etc.), billboard require a photoinetric sensor
¢ Generators shall not be used to power any billboards

Ontario- regular/digital billboards are prohibited as well, key purpose of billboard relocation
agreements is to reduce the overall number of legal nonconforming billboards within the city by
allowing relocated billboards in more suitable locations and provide more attractive, pleasing
billboard designs through a billboard relocation agreement
e Existing legal nonconforming billboards may be relocated only as part of a Billboard
Relocation Agreement
e Every billboard relocation agreement shall provide that for every billboard relocated and
constructed at a relocation site, a minimum of two existing, legal nonconforming
billboards shall be removed
e Any relocation agreement shall be reviewed and approved by the City Council

Rialtfo- has 1 LED digital billboard (LAMAR) along Interstate 10 west of Riverside Ave.

e LAMAR is required to remove 5 or 6 billboards in order to remove several non-
conforming billboards

e Permitted with Conditional Use Permit

e Digital billboards are only allowed in specific commercial zones (C-3 and C-M) and
manufacturing zones (M-1 and M-2 zones)

¢ existing billboard has a height of 35 feet, applicant wanted to increase the digital
billboard by 10 fi. (45 fi.)

Rancho Cucamonga- city does NOT permit billboards, uses billboard relocation agreement

¢ City of RC has a billboard relocation agreement with Lamar Central Outdoor and San
Diego Outdoor Advertising, Inc.

e Lamar Central Outdoor desires to relocate one existing billboard and reconstruct two
existing billboards with new billboards incorporating changeable message digital dispiays

e California Outdoor Advertising Act, Business and Professions Code (Section 5200)
encourages local entities and display owners to enter into relocation agreements with
allow local entities tc continue development in a planned manner without expenditure of
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public funds while allowing the continued maintenance of private investment and a
medium of public communications

Corona- also has billboard relocation agreement with Lamar Center Outdoor and San Diego
Qutdoor Advertising {General OQutdoor Advertising)
e City required Lamar to relocate billboard with 2 faces that was on land needed for
improvements and the negotations resulted in the attached agreement, which will allow
Lamar to relocate several billboards and construct electronic changeable message boards

Moreno Valley- has 12 existing billboards which are non-digital (1 applicant applied for a
digital billboard and was denied), digital/regular billboards are NOT allowed in M.V. (including
existing billboards)

e | Dbillboard in the city moved because of street improvements

Chino- digital/public electronic billbeards are prohibited; offsite signs/billboards are prohibited
¢ Currently working on code update
¢ Directional signs are allowed (ex.- new sub-divisions})

Riverside County:
Riverside Co. is currently updating zoning ordinance (will be complete in 1 % - 2 years), no
exchange billboard program (2 regular billboards for 1 digital billboard})

San Bernardino County:
According to 83.13.040 (Prohibited Signs) in the county’s municipal code: The following signs
shall be prohibited in all land use zoning districts
a) Signs having animated, moving or rotating parts, including signs that have alternating
messages the change more than once every five seconds

Orange County:
Orange Co. does NOT allow digital billboards in unincorporated areas, would have to contact
OC cities for more information, no exchange billboard program
e City of Anaheim: construction of any type of billboard is prohibited
o Can NOT exchange two regular billboards for a digital billboard
o Had negotiations with one company, but was not approved

Los Angeles County: no billboard exchange program
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Attachment 8

(Lamar letter dated May 4, 2015))
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May 4, 2015

City Council

City of Banning

99 E. Ramsey Street
Banning, CA 92220

RE: Lamar Billboards / Banning City Codes
Dear City Council;

Lamar is proud to be a progressive and socially responsible City business partner and business in
the City of Banning, and as such, Lamar is respectfully requesting the City Council’s consideration of
changes to its City Codes relative to billboards.

1. Currently under Section 17.36.060 — Prohibited Signs, all billboards are considered non-conforming.
We are requesting that the City consider including language relative to billboards that allows the
ability to alter, move, relocate and/or rebuild current structures.

The change would allow:
a. Safer access for our installers,

b. Ability to convert selected wood or I-beam support structures {o safer single column steel
structures,

c. Compliance with current building codes.
Engineering and safety requirements do not recommend rebuilding a structure upon the exact same
spot. Therefore, a reasonable distance or relocation is essential.

d. New business development. Lamar owns two separate properties (7 parcels) in Banning between
I-10 and Ramsey Street. In order to be able to sell these properties to a developer to build a
business in the City we must be able to relocate our structures.

Upgraded structures with a single column are much more aesthetically pleasing.
2. Addition of Ianguage to allow Changeable Message Display billboards.

This would allow Lamar and the City to keep up with 21% century technology and the demands of
advertisers.

This technology would also allow Lamar to further support the community by allowing the City of
Banning to display promotions for City sponsored events, as well as, utilization of our Emergency
Alert System (EAS) program for emergency notification information, i.e., earthquake, road hazards,
Amber Alerts, Crime Stoppers and Most Wanted in conjunction with law enforcement.

77-583 El Duna Court, Suite J, Palm Desert, CA 92211 Office (760)327-4500 Fax {760)327-4520
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Lamar would consider reasonable reduction of inventory upon approvals of Electric Message Board
displays.

3. We are also seeking an opportunity to partner with the City to build a structure with Changeable
Message Display capability on City owned property. This opportunity would allow for rental
revenue sharing with the City. ' '

A new build Changeable Message Display can be designed with facades that are appealing and
supportive of the City’s aesthetic vision.

Please see the enclosed doecumentation in support of our request as follows:
A. Lamar Digital Display brochure Technically Speaking,
B. Photos of current Lamar Changeable Message Displays.

Riverside County

Hwy 111 @ S/O Frank Sinatra Drive, Rancho Mirage — 1 face
Ramon Road N/I. W/O Bob Hope Drive, Rancho Mirage — 1 face
I-15 WL (@ Ontario Avenue — 2 faces

[-15 WL .2 mi N/O Ontario Avenue —2 faces

91 Fwy. SL .4 mi. E/O Green River — 2 faces

C. Copy of the U. S. Depariment of Transportation Memorandum of September 25, 2007 in
support of changeable message displays, and suggested standards relative to duration of
message, transition time, brightness, spacing and location.

We wish to thank you for your time in reviewing the enclosures and your consideration. We look
forward to the opportunity to work with the City and it staff,

Please do not hesitate to contact me or Betsy Hayes, Real Estate Lease Manager with any
questions or for additiona] information 760-327-4500.

~ Respectfully,
{

il

William B. Houck
Vice President / General Manager

:bh
€l1cC.

77-583 El Duna Court, Suite J, Palm Desert, CA 92211  Office (760)327-4500 Fax (760)327-4520
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&,.;u,’r_; by b
::' Advertising Strengths: WF This location in on the busiest metro
5 a local commuter and tourist arteryin the Palm Springs Market. This
it : is a premier location thatis our most highlyrequested local
gl T . internal artery. This is an awesome localion that reaches out to the
i & o entire Palm Springs Market.
) G Market: RIVERSIDE COUNTY
( > % % Panel: 91174
v M TAB Unique ID: 30635206
Ge, Location: HWY 111 SL 350 W/O FRANK SINATRA
" Lat/Long: 33.77260 /-116.44750
- Media/Style: Permanent Bulletin / Digital
o e ) *Weekly Impressions: 108129 per spot
Eiui ™ . Panel Size: 10'6" x 36' 0" _Spec Sheel
Facing/Read: West/Right
# of slots: 6
Idap data @2015 Googls Dwell Time: 7
Guar. spots perday: 1903
“Impression values based on: 18+ yrs
CEVTETD | poim springs,on | sosassanr | Fpseassams T omona oty ammer
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Advertising Strengths: EF) This location is the galewaybetween
the Mid-Valley and the West Valleyand is one of our most popular
mefro local commuter and tourist arteries in the Palm Springs
Market, This is a greatlocation thatis a highly requested local
internal artery. This localion is also a fresway exit for local traffic.

Market,

Market:
Panel:

TAB Unique ID:
Location:
Lat/Long:
Media/Style:

©

& Hamon Ad i

Panel Size:
Facing/Read:

# of slots:

I Dwell Time:

Guar. spots per day:

Map data @2015 Google

I \
{ Palm Springs, CA | 866-885-2627

*Weekly Impressions:

PALM SPRINGS

94811

30635208

RAMON ROAD NL .8 Ml W/O BOB HOPE
33.81632/-116.42395
Permanent Bulletin / Digital
51306 per spot
10'6"x36'0" -Spec Sheet
East/Right

6

¢

1903

*Impression values based on: 18+ yrs

Physical Address: 77-583 El Duna Court, Suite J, Palm Desert, CA 92211
Mailing Address: 77-583 B Duna Court, Suite J, Palm Deserl, CA 92211
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Welcome Betsy Hayes-Gonzalez! [Monday, August 18, 2003, 1:59 PM

My Lamar

Home  Applications Directories  Profassional Development

My Digital Displays

Now Playing

P =Star
e

Z RWERS]DE COUNTY

oz e

FriLosation Information
[ Current Creative

C - Riverside County
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Welcorne Betsy Hayes-Gonzalez! |Menday, August 18, 2008, 1:40 PM

My Lamar

Home  Applications Directories Professionai Development

My Digital Displays
Now Playing

=

Help ;

Hllew Playing

éuntact_

[ Location Information
i Current Creative

C - Riverside County
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Home Applications

My Digital Displays
Now Playing
Help

My Lamar

Directories’ Professional Development

Welcome Betsy Hayes-Gonzalez! [Menday, August 18, 2008, 1:40 PM

T ———

Sitlow Fiayin

St P p—

¥,

i Location Information

FFiCurrent Creative

C - Riverside County
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A Memorandum
U heisarkaant

Pt TS
L5 AL DR TitA

Fedaral Highway
Administrailon
Subjeci: INBPURMATION: (aidance on Dale: Seplemoet 25, 2507

From:

To:

Gif-Premise Changenble Message Signs

Original signed by: In Reply Rofor To:
Gloria M. Shepherd HEPR -20
Associate Administrator for

Planning, Environment, and Realty

Division Administrators
Atin; Division Realty Professionals

Puxpose
The purpose of this memorandum is to provide guidance to Division offices concerning off-

premizses changeable message signs adjacent to routes subject to requirements for effective
control under the Highway Beautification Act (HBA) codified at 23 U.S.C. 131. It clarifies
the application of the Federal Highway Administration (FEEWA) July 17, 1996 memorandum
on this subjoct. This office may provide further guidance in the firfure ag a result of
additional information received through safety research, stakeholder input, dnd other sources.

Pursuant to 23 CFR 750,705, a State DOT ig required to obinin FHWA Division approval of
any changes to its laws, regulations, and procedures to implement the requirements of its
outdoor advestising controf program. A State DOT should request and Division offices
should provide a determination as to whether the State should allow off-premises changeable
delegation of responsibilities uader 23 CFR 750,705(j). Those Divisions that already have
formally approved CEVMS use on HBA controlled routes, ag well as those that have not yet
issued a decision, should re-gvaluate their position in light of the following considerations,
The decision of the Division should be based upon a review and approval of a State’s
affirmation and policy that: (1) is consistent with the existing Federal/State Agreement (FSA)
for the particular State, and (2) includes but is not limited to consideration of requitemenis
associated with the duration of message, transition time, brightress, spacing, and Iocation,
submitted for FEEWA approval, that evidence reasonable and safo standards to roguiate such
signs are in place for the protection of the motoring public. Proposed Yaws, regulations,
and procedures that would allow permitting CEVMS subject to acceptable criteria (as
described helow) do not violate a prohibition against “intermittent” or “flashing” or
“moving” lighis as those tevms are used in the vaxious FSAs thit have been entered into
during the 1960s and 1970s.
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This Guidante ie apolicable to confbrming signs, a8 applying updaied iechnology o
noncenforming signe would be songidered 2 substartisl cha:we and ineongistant with the
requirements of 33 CHR. 750.707(d)M5, As noted below, alf .;-fihn requirements in the HBA

A e Ay

and its implemeniing regulaiions, and the specific provisions of the FSAs, continus {1 apply.

Background

The FABA requires States to maintain effective vovtrol of outdoor advertising adjacent to

e ey [P 4 .
cerigin contislled rautes. Tho wasonsble, ordetdy and effective display of cutdoor

advertising i3 permitted J;zosed or mned cemﬂ"emal or 'n(!LS'.I"El argas. Signs uspla NE
and devicea whosg gize
by agreement betwesn the several States and the Secretary. may be erected and maintained in
these arens (23 U.S.C. § 131(d)). Mosi of these agreements between the Siates and ihe
Secretary that determined the sizs, lighting and spacing of conforming signs were signed in
the late 1960z and the early 1970°s.

On July 17, 1996, this Office isswed a Memorandum to Regional Administrators to provide
guidance on off-premise changeable message signs and confirmed that FIIWA has “always
applied the Federal law 23 U.S,C. 131 as it is interpreted and implemented uader the Federal
regulations and individual Federal/State agreements.”, It was expressly noted that “in the
twenty-odd years since the agreements have been SIgned there have been many
technological changes in signs, including changes that were unforeseen at the time the
agreomtents were executed. While most of the agreements have not changed, the changes in
teehnology requu'e the Staxe and FHWA to interpret | the agreements w1th those changes in
technology at the time, but it specifically noted that clmugeable message signs “regardless of
the type of technolugy used” are permitted if the interpretation of the FSA allowed them,
Further advances in technology and affordability of LED and other complex electronic
message signs, unanticipatcd at the time the FSAs were entered into, require the FHWA to
confirm and expand on the principles set forth in the 1996 Memorandum.

The policy espoused in the 1996 Memorandum wag premised upon the concept that
changeable messages that were fixed for a réasonable time period do not constitute 2 moving
sign, Ifthe State set a reasonable time period, the agreed-upon prohibition against moving
signs is not violated, Electronic signs that have stationaty messages for a reasonably fixed
time merit the same considerations.

Discussion

Changeablo message sig‘ﬂs, including Diglial/LED Display CEVIMS, are accepiable for
conforming off-premise signs, if foutid to be consistent with the FSA aund with acceptable
and approved Siaie regulations, policics and provedures.
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This Guidance does not prohibit States from adopiing more restriciive reguirsments for
permutting CEVAS to tho extent those réquirements are pot inconsistant with the HBA,
Federal regulations, and existing FSAs, Q'mii,‘rlv j'lviﬁir!ﬂq are not requited o concur with
usdtﬁ propcs&z u;gﬁxutlﬁhs, puﬂuﬂ;dg angd B bGuﬂLhCE) i ﬂx& D¥ivision ravisw ,m;ﬁft‘.ﬁ‘&e, 3%3'3‘&
upon all relevant information, that the proposed regulations, policies and procedures ars not
consistent with the FSA or do not include adequate sianderds to address the safety of the
motaring public. ¥fthe Division Office has any question that the FSA js being filly

eamnltad with +l-| is n‘-u“ A b ﬂvnm-uaaﬂ anth +'|nn Hota and 8 nearcaca to c‘hnnlgn +'lm B&A mey

SASLEIRSE ARG TELLEA, A Uiy MIDWKESIERL TR VAW ASLGGLeT BRI 8 A lbreine b

be congidersd and Lomp‘etpd before such CEVMS may be allowed op HRA eontrolled
routes. The Office of Real Estafe Services is available fo discuss this process with the
Division, if requested.

I the Division accepts the State’s asscrtions that their FSA. permits CEVMS, in reviewing
State-prepossd regulations, policy and procedures for acceptability, Divigions shounld
consider all relovant in{-‘ormation, including but not limited to duration of message, transition
tirae, brightness, spacing, and location, to ensure that they are consistent with their FSA and
that there are adequate standards to address safety for the motoring public. Divisions should
also confirm that the State pmwded for appropriate public input, consistent with applicable
State law and requirements, in its interpretation of the fetms of their FSA a5 allowing
CEVMS in accordance with their proposed regulations, policies, and procedures.

Based upon contacts with all Divisions, we have identified certain ranges of acceptability that
have been adopted in those States that do allow CEVMS that will be useful in reviewing
State proposals on this topic. Available information indicates that State regulations, policy
and procedures that have been approved by Divisions to date, contain some or all of the
followitig standards:
¢ Duration of Message
o Duration of each display is generally between 4 and 10 seconds — 8 seconds is
recommende. '
¢ Transition Time
o Transition between messages is generally between 1 and 4 seconds — 1-2
seconds is recommended,
¢ Brighiness
o Adjust brightness in response to changes in light levels so that the signs are
nof unreasonably hright for the safety of the motoring public.
e Spacing
o Spacing Detween such signs not less thar minimum spacing requirements for
signs under the FSA, or greater if determined appropriate to ensure the safoty
of the motering public.
¢ Locations
o Locations where allowed for signs under the FSA except such locations where
determined inappropiiate to ensure safety of the motoring public.
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Other standnids thiat Stetes have found helpfisl to enswe driver safbiy include a defavit designed
ta ficeze & display iv oae still pogition if a malfisaction ocenrs; a process for modifying displays
and lighting lovels where dnrected by ﬂ’.lu State DOT tc assure safety of the motoring public: and

fequ sErenanla f';lﬂ‘ a g

sagas without mcvament sich as mulﬁ&il-;ﬂ

zlasbl.:m saralling, infermittent or m?!rmntm" video,

! Dl'l“lllﬂlnl'l

This Memorandum is intended to provide information to assist the Divisions in evaluating
proposals and to achieve national consistency given the variations in FSAs, State law, and Staie
regulations, policies and procedurcs. 1t is not intended to amend applicable legal requirements.
Divisions are otmng:.y aﬂwumged to worl with their State in ifs review of their existing FSAs
and, if appropsiate, agsist in puwisuing amendments to sddress proposed changes relating to
CEVMBS or other matters. In this regard, our Office is currently reviewing the process for
amending FS As, as established in 1980, to determine appropriate revisions to streamline
requirements while continuing to ensure there is adequate opportunity for public involvement.

For further information, please contact your Office of Real Estate Point of Contact or Catherine

O'Hara (Cgtherine.O’Hata@ dot.gov).
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Jane Smith

Female | Age 13 | Brown Hair | Braces

- 2002 Green Jeep-Lic. # ABL368
Any Info Call: 389-4000




& No iness Dng!teﬂ Dlsplﬁys cire bemg prepoaed as) replqcements for o Upgrades to
= SOme of the tradmonal bnlboqrds thcit ctlready exwt m your commumw : '

| WILL THE DIGITM msmmfs BE BIGGE THANTHE 5-‘suftﬁmnns@wis- :
. ALREADY HAVE? =~ 4 T =
iNo, Digital Displey willibetany lctrger than the' outdoor sian. that alreedy exrsts 'ttt

= “location: infdet sopme wilk dettally beonithosa axistingsicins. Our. Dig:tc:l Displavinitictive 8
isigh Upgrade, not dn: addltion OfFEXDARSION, |

WILL YOU BE TURNING ALL OF OUR C.MMUNITY'S OUTDOOR SIGNS
INTO DIGITAL DISPLAYS?

Right now, were ohly laeking to/Upgrade ¢ smallintmbariel your signsito the Digital
Display. format = or to raplace a tew older signs with' the new: Digital Displays: The
technology is simply oo costiyifor vstc do morethanithatat this time.

DO COMMUNITIES ALREADY HAVE DIGITAL DISPLAYS?

_ Yes, We introduced our first Digital Dispiay in Baton Rouge, Louisiana in 2001, and since
then, hundreds of other communities have émbraced this inhovatian:

HOW CAN I'OBTAIN MORE INFORMATION?

We epeourage You to contdet Us with your questions i cny time.  Contact your local
Lamar Advertisinglrepresentativeior call our corparate office at 1.800.25 LAMAR.

(L AMAR

DigitalbDisplay




